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BIG CUSTOMERS 


2 
| 
4 
ae 
a 
TRACKAGE FACILITIES ON WABASHA MILL PROPERTY 
iit 


a RDERS for Big Jo Flour can be shipped the 
same day they are received at the mill. All three 
tracks on the mill property can be used for both 
unloading and loading cars at the rate of 18 to 
24 at one time. Your order starts off to you 
promptly on the main line tracks of the Milwau- 
kee railroad. You can always depend on Big Jo 
for fast service as well as quality. 
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WABASHA ROLLER MILL COMPANY 
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To Keep Abreast of Times Modernize 


That was the thought back of the 
decision of the Fond du Lac Equity Co- 
operative Co., Fond du Lac, Wis., to re- 
place with a modern and up-to-the minute 
plant, the old plant that had served since 
1920. 


Above is shown the exterior as well 
as two intericr views of their new plant. 


This plant is completely equipped 
with Strong-Scott equipment such as 
Triple Action Feed Mixer; Pneumatic At- 
trition Mill; Feeder, Scalper and Magnetic 
Separatcr; Head Drive; Fittings; Spouting; 
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Legs; Buckets; Corn Sheller; Belting; Feed 
Collector; Piping, etc. 


Before you build or remodel, investigate 
Strong-Scott equipment. A copy of our Feed 
Mill Equipment Catalog will be sent upon 
request. Write for it today—no obligation. 


Everything for Every Mill, Elevator 
and Feed Plant 
he Strong-Scott Mfg Co. 


Minneapolis Minn. Great Falls Mont. 


Fred H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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CAMEL 


WHEAT MIXED FEED 


for 


Poultry - Dairy Cows - Pigs 


“All in one bag” 


EXCELSIOR 
MILLING COMPANY 


Minneapolis Minnesota 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 
Wheat Middlings 
Rye Middlinga 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


lodized Calcium 
Manganesed Calcium 
Pellet Machine Calcium 
lodized - Manganesed Calcium 
Free-Flowing Calcium 


NQUALITY 


To serve you better is our job. That is why 
we maintain year after year the largest and 
most complete research and control laboratory 
in our field. Our continued policy is to furnish 
dependable, uniform, and chemically stable 
products and to develop such calcium car- 
bonate items as will have a real utility to the 
feed trade. 
@ 


At this time we recommend your investigating our 
Manganesed Calcium with or without Iodine. Man- 
ganese is definitely indicated as a necessary ingre- 
dient in Laying Mash and Chick Starter. You can 
secure uniform distribution by our method at a frac- 
tion of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 


43 E. Ohio Street a . Chicago, Illinois 
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MALT 
SPROUTS 


FEED BARLEY 


Malt Hulls 
Barley Screenings - Barley Chaff 


Always Available 
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Independent Business 
for the Progressive 


FEED 


Every 
HUBBARD SUNSHINE MIXER... 


Builds his own business 
Establishes his own brand name 


Ug Can become the dominant feed 
BuLad dealer in his territory. 


The HUBBARD SUNSHINE WAY is for the man who wants to make more money and 
also build the prestige and reputation of his own brand instead of brands that belong to 


some one else. As the reputation for quality and efficiency of his own brand spreads he 
will do more and more business over a wider territory. 


The independent manufacturer who makes feeds The 
HUBBARD SUNSHINE WAY immediately acquires 


as active business assets— 
OTT 


1 The ability to make a complete line of the finest feeds with 
HUBBARD’S SUNSHINE CONCENTRATE and the 


farmer’s grains. 


9 The research, demonstration feeding farms and service of 
experts in every branch of livestock and poultry production. 


3 He becomes the local distributing factor in the soundest, 
most economical feed-manufacturing program ever devel- 


oped. 


4 He has feeding value to offer that is way ahead of all com- 
petition. 


You need no other merchandise—no minerals, no vitamins, no 
proteins. You have the finest feed business in the world in 


HUBBARD’S SUNSHINE CONCENTRATE and the tested 
and proved HUBBARD SUNSHINE Formulas. 


Your Biggest MONEY-MAKING OPPORTUNITY Today! 


Write at once for further details 


e VISIT OUR BOOTH 
No. 187 North Hall 


WORLD'S Poultry Congress) HUBBARD MILLING COMPANY 


MANKATO EASTERN PLANT 


t 


“We'll be looking for You!” 
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modern features of plant pull 


for york, pennsylvania, firm 


ECOGNIZED as one of the most 
modern feed mills in central 
Pennsylvania, the recently com- 
pleted plant of D. E. Horn & Co., 
York, Pa., has enabled this firm to 
develop a rapidly growing business 
on its own brand of feeds. 
The firm was started as a small 
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country mill near York and speciai- 
ized in custom grinding service for 
farmers. Later the firm established 
a warehouse in York to handle a 
number of advertised brands of 
feed as well as its own lines. 

The constantly increasing de- 
mand for grinding service at the 
York location forced the decision to 
erect a modern plant rather than at- 
tempt to force so much business on 
the small country mill. 

“We found after thorough survey 
of the situation,”” D. E. Horn ex- 
plained, ‘that by erecting a plant 
in the center of the city we would 
have the most central location for 
our business and could expect to 
draw farm trade within a radius of 
20 miles. If we continued to insist 
on sending farmers through the 
city to the country mill we were 
facing a transportation obstacle 
that was hard to overcome. While 
our new site is rather an expensive 
location compared to that of our 
country mill, we know that the in- 
creased business opportunities 
have made the investment worth 
while. The country mill is still be- 
ing used for custom grinding ser- 
vice for nearby farmers, and in ad- 
dition we have installed equipment 


CONVENIENCE and serv- 
ice for customers were the 
guiding factors in construct- 
ing this modern feed mill. 


to produce flour, with a daily pro- 
duction of about 50 barrels.” 

The York mill with its 85-foot tow- 
er and 15 bins has storage capacity 
for about 80,000 bushels of grain, 
most of which is purchased from 
local farmers. There is approxi- 
mately 20,000 square feet of stor- 
age space on three floors to carry 
an ample supply of ingredients for 
manufacturing purposes and also to 
store the finished feed. 

Railroad sidings along the entire 
side of the building offer shipping 
and receiving facilities that are am- 
ple for further expansion. A con- 
crete molasses storage tank of 14,- 
000-gallon capacity has been built 
under the basement floor. Molas- 
ses flows from cars into this tank 
by gravity. It is then pumped into 
the mixers from the tank, or into 
drums for farmers who want to do 
their own mixing. A 10 h.p. elec- 
tric motor drives the pump. 

Two mixers are used, both hori- 
zontal and of a 1/2 ton capacity. 
The dry mixer is driven with a 71/2 
h.p. motor, while the molasses mix- 
er has a 10 h.p. motor. Grinding is 
done with a hammermill and an at- 
trition mill. In addition to these is 
a battery of corn crackers, cob 
crushers, scratch feed mixers, ele- 
vators, hopper scales and magnetic 
separators. 

While each machine is equipped 
with individual motor drive, all op- 
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WEIGHT 


ROWTH is measured by gain 
G in weight. Pullets and broil- 
ers tell you in pounds of gain 
what the feed is doing. To get 
weight results more efficiently 
the amount of lactoflavin in your 
feed is important. R. M. Bethke 
of Ohio Agricultural Experiment 
Station has stated: “. . . adequate 
amounts of lactoflavin reduced 
the amount of feed required to 
produce a unit gain in weight... 
chicks consumed 5.5 grams of 
feed per gram gain in weight 
in contrast to 3.1 grams when 
adequate amounts of lactoflavin 
were fed.” 

Lactoflavin is one of the factors 
of the B-G complex of milk. Other 
factors in this group of vitamins 
are also important to rapid and 


NOW! FLAYDRY 
with natural Vitamin D 


Natural Vitamin D from fish liver 
sources is now available in dry 
product form in Flaydry 120, carry- 
ing a guarantee of 120 A.O.A.C. 
chick units of Vitamin D per gram. 

Flaydry 120 contains the lacto- 
flavin and all the other B-G vita- 
mins of regular Flaydry, plus 
Vitamin D—a “natural” combina- 
tion for poultry mashes. Order 
Flaydry 120 to be shipped in your 
next car of Flaydry. 


GROWTH - 


HATCHABILITY - 


MEASURES 
GROWTH 


economical gain. Thomas L. Jukes 
of California Agricultural Experi- 
ment Station states: “Growth 
promotion is the function of all 
... members of the vitamin G 
complex.” 

Birds in full weight for their 
age are the real profit-makers. 
Pullets going into production in 
full weight are better able to 
meet the demands of the long 
laying season. Broilers will weigh 
out better at lower cost, when 
feeds are adequate in the B-G 
vitamin factors. 


LACTOFLAV/IN SUPPLEMENT 


Flaydry, the original lactoflavin 
supplement, contains milk’s B-G 
group of vitamins needed by 


‘poultry for best results. It is 


an economical and dependable 
source of these biologically 
proved factors. Write for full 
information on how Flaydry, 
Lactoflavin Sup- 
plement, brings 
to poultry 
mashes added 
valuesthatmean 
growth. 


ONGR 


ULTRY 


EGG PRODUCTION 


TWE BORDEN COMPANY 


Special Products Division 


350 MADISON AVENUE, NEW YORK, N. Y. 


erations can be controlled from q 
panel switchboard on the main 
floor. If something goes wrong 
with a machine, it can be quickly 
stopped by throwing the controlling 
switch on the panel, but this does 
not interfere with the operation of 
any other machinery. 

The mill building is of brick and 
steel construction, heavily reinforc- 
ed to eliminate vibration and has 
hardwood floors throughout. The 
plant is being operated 20 hours 
per day and the average produc- 
tion is about eight tons per hour. 
Greatly increased production facil- 
ities in the new plant have made 
it possible for the firm to establish 
many dealer outlets for its own 
brands, and the trading area is 
constantly growing larger. 

@ RALPH M. FIELD, Chicago, president, 
American Feed Manufacturers association, 
is enjoying a well-earned vacation at his 
summer home in Michigan. He will re- 
turn to his office about the middle of July. 


Now at Chicago 


Charles Van Horssen, for many years 
located at the Minneapolis offices of 
Washburn Crosby Co., as director of com- 
mercial and mill feeds, has been trans- 
ferred to the firm's central division head- 
quarters at 208 S. LaSalle street, Chicago. 

The change was made to enable Mr. 
Van Horssen to conduct his duties from 
a more central location. It does not affect 
the setup of the feed department. Mr. Van 
Horssen's family joined him at the close 
of the school term, June 4 and residence 
has been established at Evanston. 

Mr. Van Horssen is well known through- 
out the feed industry and is an outstand- 
ing veterinarian and nutritional authority. 
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cleveland ready for world’s 


Poultry Congress 


feed industry to be on display 


ONGRESS will be in session 

at Cleveland, Ohio, July 28- 

August 7. Instead of the thun- 
dering oratory of senators on the 
neutrality law and the silver ques- 
tion, however, the cackle of thou- 
sands of chickens will predominate. 
For this is a different congress — 
the 7th World’s Poultry Congress 
held for the first time in the United 
States. More than 40 countries are 
participating in the event and 
about 40 of the 48 states will have 
exhibits. Backing the congress to 
the limit will be the feed trade 
which is so closely allied with the 
billion dollar poultry industry. . The 
American Feed Manufacturers as- 
sociation is to be represented with 
a special $5,000 exhibit which will 
emphasize the value and import- 
ance of commercial rations. A min- 
iature manufacturing plant will 
provide the central theme in the 
display and electric trains will 
speed to and from the establish- 
ment, giving a realistic appearance 
of raw ingredients coming to the 
mill and going out as finished pro- 
ducts to country dealers. Other 
features of the exhibit are to be left 
as a surprise to those attending. 

More than a score of individual 
feed firms and allied interests will 
also maintain interesting booths 
during the Congress. Executives of 
these companies will be on hand 
to impart valuable information and 
to explain the merits of their re- 
spective products. Feed exhibits 
will be concentrated in the North 
hall. 

The Competitive Live Bird Show 
will be one of the outstanding fea- 
tures of the Congress. It will in- 
corporate the finest collection of 
poultry ever entered in competition 
in this country with the honor at- 
tached to winning in each classifi- 
cation attracting the cream of the 
poultry world. The International 
Baby Chick association will have 
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an exhibit telling the story of the 
baby chick industry as will several 
of the poultry improvement organi- 
zations of this country and Canada. 

Consumers will be encouraged 
to eat more eggs and poultry meats 
through the Food Palace which will 
occupy an important section of the 
Congress site. The utilization of 
eggs and poultry products will be 
demonstrated in transparent kitch- 
ens and each day a lecture is to be 
given by some authority on food 
topics. A prize of $1,000 is also be- 
ing offered for the person present- 


ing the best “egg meal menu.” 
Special arrangements have been 
made on the program for the bene- 
fit of rural youth. Six general 
groups, including Future Farmers 
of America and the 4-H clubs, will 
be recognized in the young peo- 
ple’s setup. The youth activities 
will include judging contests, dem- 
onstrations and enterprise contests. 
In the Hall of Nations and States 
will be located the educational 
booths prepared by foreign coun- 
tries and local states. 


(Continued on Page Thirty-four) - 
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“Stop cryin’, maw, I'll write you when | get to Cleveland.” 
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Invitation 


TO 
Feed Manufacturers, 
Dealers, Poultrymen 


attending the 
World's Poultry Congress and 
Exposition 
Cleveland, July 28- August 7, '39 


W:. THE CONVENTION personnel of 
VITAND, look forward to Cleveland . . . to the 
privilege of saying “Hello” to old friends and making 
new acquaintances among others in attendance, who 
are seeking better poultry feeds. 


The past year has been a delightful experience to those 
of us directly concerned in the VITAND sales and 
production. 


This peppy youngster in the vitamin A and D feed 
supplement field has gone ahead to an extent that has 
been stimulating, indeed. 


Mindful that a large portion of VITAND’S rapid 
development should be accredited to the enthusiasm 
of its distributors and users, we hope to greet all of 
you at the Congress-Exposition. 


You Are Cordially Invited to Visit Booth 328-C, Illustrated Above 


VITAND CONVENTION STAFF 
K. W. HARTMAN, Vice President and Sales 


Manager 
DR. GEORGE ZINZALIAN, Director of Bio- 
logical Research 
ROBERT PRESTON, Manager Chicago Office 
H. C. McADAMS, District Sales Manager 
J. J. WICKENS, District Sales Manager 


VITAND is manufactured by NAPTHOLE, INC., Boonton, N. J. 
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WHAT'S YOUR NAME? These questions are answered on the bad- 


WHAT'S YOUR BUSINESS? ges which we all wear when we attend any 
WHAT'S YOUR LOCATION? convention. They help us to know each 
¥ other better and to get together more easily 

for our mutual advantage. 


During the past 60 days The Feed Bag has been represented at many con- 
ventions and going back and forth between the convention cities we have 
travelled several thousand miles passing innumerable feed stores and coun- 
try elevators. Few of these establishments were identified by a sign of any kind. 


What's the matter with us in the feed business? Are we ashamed or too 
poor to let the public know that here is the home of our 


BROWN & JONES FEED & GRAIN CO. 
BLANKVILLE, N. Y. 


or whatever your firm name and location may be? You may also wish to in- 


clude a partial list of the products you handle such as: Feeds of All Kinds, 
Poultry Supplies, Grain, Flour, Coal, etc. 


Are any of the other stores in your town unidentified? Walk down the 
main street and see the signs of your grocer, druggist, doctors, lawyers, fur- 
niture store and undertaker. You'll find many of their signs electrically lighted 
and most of them accompanied by attractive window displays. 


The majority of feed stores, especially those with trackage locations, do not 
have display windows but there is no reason why every one cannot have an 
identifying sign — and, eventually, a window display too. 


Do you have an identifying sign on your elevator or warehouse? If so, send 
us a snapshot of your building showing your sign and, if published in The Feed 
Bag, we'll send you a check for $1.00. If you don’t have a sign now — this is 
the time to have one painted. Do so and send us a picture together with 
name of painter and data on cost and you'll get a check for $2.00. 


This offer is open only to firms primarily engaged in the retail business 
and will be continued until further notice. Why not be the first to put a “badge” 
on your building and claim one of our checks? 
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Proves 


for pioneer eastern firm 
organized fifty years ago 


HE wisdom of conducting a 

feed business on a strictly 

cash basis has been demon- 
strated by F. P. Cassel’s Son, Lans- 
dale, Pa. This is one of the oldest 
retail feed houses in the eastern 
states, having been established 
more than 50 years ago. 

The business is located in the 
heart of a poultry farming area 
which supplies the Philadelphia 
market and for that reason more 
emphasis has been placed on poul- 
try feed than on other lines. Next 
to poultry feed, seed brings in the 
greatest dollar volume. Many of 
the poultry farmers also operate 
large vegetable gardens which 
makes feed and seed an ideal com- 
bination for Cassel. 

Seed advertising is limited to the 
annual catalog distributed to all 
Cassel customers. Poultry feed is 
promoted by direct-mail and price 
lists are mailed to all customers 
when there is a material change 
in market prices. 

Cassel placed particular empha- 
sis on the satisfactory operation of 
the cash system as one reason for 
his progress during a period when 
many feed dealers were seriously 
handicapped because of the grow- 
ing volume of accounts receivable 
and the difficulty experienced in 
making collections. 

“My experience over many years 
has proven to my satisfaction that 
a feed dealer can earn a better 
net profit if sales are made for 
cash," he asserted. “We started to 
eliminate credit business some 
year ago at a time when we car- 
ried enough credit accounts to fill 
three ledgers. It took us about two 
years to get all acounts on a cash 
basis but as we look back now the 
effort was decidely worth while. 

“It is true that we made this 
change at a favorable time be- 
cause our customers had a good 
income and were able to liquidate 
their old accounts. The fact that 
money was plentiful then led us to 
suspect that the time was ap- 
proaching when collections would 
not be so easily made. 


“We were the first feed dealers 
in this territory to inaugurate the 
cash system and it was freely pre- 
dicted that the plan would not suc- 
ceed; that we would lose a large 
number of customers. We lost less 
than one per cent of our customers 
because we revised our prices so 
that customers effected substantial 
savings over previous prices on a 
charge account basis. While we 
sold at less for cash, it did not re- 
duce our profit. We eliminated the 
expense and losses that were in- 
cidental to the credit business. 

“The thought of introducing the 
cash system occurred to us at the 
time when chain stores were be- 
ginning to do volume business. We 
noted that chain stores had no dif- 
ficulty in obtaining cash business. 
While the grocery or general mer- 
chandise business is not exactly 
like the feed business, we thought 
it was just as feasible to operate 
a feed business on a cash basis. 

“Some years have elapsed since 


all our accounts were converted to 
cash on delivery. We can tell our 
financial position at the end of 
each day without having to con- 
sider the contingency of losses on 
outstanding accounts. Our old cus- 
tomers no longer question our 
method, realizing that they are sav- 
ing money. 

“When a new customer comes 
to the store with the intention of 
asking for credit, we point to the 
“Cash System” cards on our count- 
er. In most instances the customer 
reads these cards first and does 
not ask for credit. But where a re. 
quest is made for credit we court- 
eously explain why we do not ex- 
tend credit and why we would 
have to revise our prices if sales 
were made on a charge basis. 

“The only flaw in strict adher- 
ence to a cash policy is when 
a driver covers his route and finds 
the customer away from home. Ob- 
viously, we do not want to haul 
feed back and forth.” 


Busy Feed Mant Quiz 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man's School” that will ap- 


pear every month in The Feed Bag to help you improve your knowledge. First, write 
what you believe to be the right answers to the following questions on a piece of 
paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to the 


pages indicated after each question to find the correct answer. Grade yourself 10 
on each question. 


l. The lack of what element is associated with slipped tendons in chicks? (See 
page 64) 

2. Is there any difference between cattle feed and dairy feed? 
and 31) 

3. Which analyzes more crude protein— brewer's dried grains or corn oil cake 
meal? (See page 92) 

4. What vitamin is known as the filtrate factor? (See page 16) 

5. What are the calcium and phosphorous requirements for growing pigs? (See 
page 22) 

6. Is castor seed meal suitable for feeding livestock? (See page 68) 

7. What are oat groats and about how much protein do they contain? (See page 72) 

8. What vitamin is found in abundance in wheat germ oil? (See page 87) 

9. What is the recommended amount of timothy to sow to the acre? (See page 119) 

10. For what is dehydrating machinery chiefly used? (See page 134) 


(See pages 25 
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Here are the details 


New 
Mixing Program 


TOM G. DYER guaranteeing the local mixer 


Saies Promotion Manager 


Sargent & Company 
Featured speaker at Milwau- Q Uj L A 
kee convention and nation- 


ally-known authority on deal- 


er sales plans in the feed 


SARGENT 
CONCENTRATES 


Here is the big news from the Milwaukee convention 
— for dealers interested in MORE MONEY from mix- 
ing their own feeds. Sargent’s now offer you the back- 
ing of one of the best-known brands in the business, 
with PROTECTED formulas, PROTECTED profits, on 
a line of YOUR OWN FEEDS which your competitors 
can’t touch. This new Sargent Protected setup offers you 


PROTECTED 


~ 


Sargent-protected formulas for every type of 


fe ROTE CTED livestock and poultry feed. 


Sargent-protected trademarks — backed by 50 
years’ reputation for quality in the feed busi- 
ness. 


Sargent-protected advertising that helps bring 
in the customers. 


Sargent-protected plans that will increase your 
sales and your profits. 


Look into this plan which was the talk of the big Mil- 
waukee convention. Get into this bigger paying type of 
feed business now—with a brand of concentrate that has 
the LEADERSHIP and quality reputation to make local- 
mixing a real gold mine for you in your territory. Write 
today for details of this new plan and our complete prop- 
osition, without obligation. 


SARGENT & CO. 


“Quality Feeds for Half a Century” 
DES MOINES, IOWA 
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$40,000,000 appropriated for 


Plants 


under government project 


N appropriation which may 
have a far-reaching detriment- 

al effect on the commercial 
feed industry was recently granted 
by congress to the Rural Electrifica- 
tion Administration to assist in 
financing community processing 
centers throughout rural America. 
If the program actually reaches 
the limits possible by the $40,000,- 
000 budget granted the REA, it will 
place the government in the feed 
business in competition with pri- 
vate industry. Recently the REA 
was placed under the jurisdiction 
of Secretary of Agriculture Wallace. 
According to the terms of ihe 
grant the money was to be expend- 
ed through loans up to 80 per cent 


of construction cost to establish’ 


community feed grinding and pro- 
cessing centers. Already such cen- 
ters have been authorized for Cam- 
illa, Ga.; Quitman, Tex., and Caddo 
county, Okla. 

Perhaps the real reason for es- 
tablishing these processing plants 
by the government is to provide 
additional electrical consuming 
units which will take the load of 
electricity produced by the REA in 
various sections of the country. 

Preliminary plans call for the es- 
tablishment of one processing plant 
in each state. In addition to offer- 
ing feed grinding and processing 
facilities, many of these centers will 
contain, plant nurseries, creamer- 
ies, locker plants and quick-freeze 
rooms. 

John M. Carmody, chief of the 
REA, is in direct charge of the pro- 
gram to establish processing cen- 
ters. Recently he and a staff of 
field men have been visiting in 
various parts of the country to in- 
vestigate and study such plants 
now in operation by private in- 
dustry. 

It is believed that community 
processing plants will be confined 
to areas in which REA projects are 
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now operating. However, this may 
not mean a very narrow field since, 
if the administration's public works 
funds are increased as recommend- 
ed by the president, the REA could 
be expected to broaden the scope 
of its activities. 

Plans are reported to be under 
way in Washington to locate one 
of the first REA processing plants 
for the Middle West in either Min- 
nesota, Iowa or Wisconsin. 

@ CHARLES COMBS AND KARL TRUMP, 
have started a feed manufacturing busi- 
ness at Kahoka, Mo. 

@ HOOSIER MINERAL FEED CO., Green- 
wood, Ind.,, has filed notice of dissolu- 
tion. Action was taken pursuant to a 
resolution of its shareholders. 

PUBLISHER MARRIED 

David K. Steenbergh, publisher of The 
Feed Bag, was married July 10 to Alice J. 
Haupt in Dubuque, Ia. After a brief 
honeymoon trip Mr. and Mrs. Steenbergh 
returned to Cedarburg, Wis., where they 
now reside. The bride is a native of Mil- 
waukee. 


J. W. KELLER 


Colonel J. W. Keller, former vice presi- 
dent, has been named president of the 
Pratt Food Co., Philadelphia, Pa., to suc- 
ceed his father J. S. Keller, recently de- 
ceased. The election was held at a re- 
cent meeting of the board of directors. 

Colonel Keller has been active in the 
management of the Pratt Food Co. for 
many years and has also participated ex- 
tensively in the work of the American 
Feed Manufacturers association. 

At the same time G. A. Shafer was 
chosen vice president of the company. He 
will also continue in his present capacity 
as treasurer. Mr. Shafer has been con- 
nected with the Pratt Food Co. for 40 
years. 

The board also elected R. G. Damai as 
secretary of the firm. Mr. Damai has been 
with the company for 15 years. 


To Man's Best Friend 


by EMIL J. BLACKY 


We don’t begrudge the farmer inventions of our time 

To deprive him of conveniences would surely be a crime 

But one thing we have witnessed with a feeling of remorse 
And that's the gradual passing of our faithful friend, the horse. 
While tractors churn up mother earth he stands beside the fence 
A symmetry of muscle in idle self defense 

‘Tis tragic, yes indeed, for mankind to depart 

From such a kind and noble beast with such a willing heart 
While perspiration oozes from out his glossy coat, 

He'll pull a plow from sun to sun with a whinny in his throat 
And all he asks his master is a little oats and hay, 

Which, for such valued service, is mighty meager pay. 

Poor victim of man’s progress with restless brains and steel, 

No gasoline or oil he needs but just a healthy meal. 

No matter how man may advance, or science take its course, 
There never will be anything that quite supplants the horse. 

So let us drink a hearty toast to one true, faithful friend, 


Long may he live and earn our praise and blessings without end. 
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THE IMPORTANCE OF SUMMER VITAMIN FEEDING 


Many feed manufacturers and their dealers have commented 
favorably upon the above advertisement. They know, from their 
customers, that Summer vitamin feeding pays. 


And so, we ask that you read this advertisement again. It is just 
as timely thts month as when it first appeared. We are telling 
poultrymen this same story in poultry papers—the story that 
vitamins A and D are essential to pullets for future production. 


Let your customers know that your feeds contain EXADOL*— 
Squibb High Potency Vitamin A and D Oil. Use the Squibb 


Water-Marked Safety Tag on your feeds. Mail the coupon for 


full facts. *%*A trademark of E.R. Squibb & Sons 


THE FEED BAG — July, 1939 


| E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 


745 FIFTH AVENUE, NEW YORK CITY 


FB-7 


| Please send your new Portfolio, “Squibb’s Contribution 
| to Vitamin Feeding.” I understand this places. us under 
| no obligation. 

| Name 

Address 

| City State 


THE POULTR YMEN You Should know that are of Pullets Vitaming A and D. The lag Carties double guaran. 
Now js Vital their future Production, They Should know thar from You of Your that an Adequate of 
Puller, Muse builg Sturdy. bodies to Stand the Strain of Contin. Exadoy has been incorporated in the feed; and a 8uarantee from 
Uous lay ing later on, Squibb that the oil Meets an £xacting Standard 
Tei these Poultry men thar £rowing Pullers require 48 much feed of Potency, 
as grown hens. Tell them thar an abundance of Vitamins is Exado} is Tich, dependabie Exado} is Buaranteeg to Contain 3,000 
Ssentiay in Summer feeding, Vitamins A and D are “ticularly (or More) Vitamin A, US.p. XI Units, and 400 (or More) Vitamin D, 
P. 
importan, They help Promote &rowth, help builg Strong bones and A0.4.C Chick Units, Per Rtam, 
bodies, help flocks Produce, Make bigger Summe, feed Sales wie, Exado}, Sell the importance 
: Ler Poultry men know thar your feeds Contain ~ of Summe, Vitamin feeding, Mai Coupon for Free Squibb 
~Squib), High Potency Vitamin A and D oil, One Vitamin Feeding Porthotio, 
Tag, This tay With Exado} and ff ) 
owe 
Veterinary end Animas Feeding Product, Division 
HIGH p OTENCy VITAMIN A ano on 745 AVENUE, New. YORK city 
fastern Seles Agents Mia. Western Sales Agents Please you, new Portfolio, “Squibb:, contribution 
co. to Vitamin Feeding » “Nderstang this Places us Under 
165 John Stree, New York 29th ong Sovthwes, = obligation, 
1524 5 Western Ave. Chicage Kansas City, Mo. a 
|  Pacitic Coase Sates ices j 
los Angeles Cal, Son Francises, Cal Seattte, Wash 
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The 


how to put punch 
into your copy 


by ELDON ROESLER 


HIS month we shall continue from where we left 

off last issue. In the past two “Ad Labs” we 

have discussed how to compel attention to your 
ads and how to create interest in your ads. This 
month we shall discuss a most important selling 
phase of your advertising—CONVICTION. 


e The Need for Conviction 


As a merchant of good reputation, you know that 
you can often say to a farmer who comes into your 
store, “good morning, Mr. Brown. I have some ex- 
cellent chicken starter that I just got in today. You'll 
find that it will pay you to use it.” 

You can very often make the sale without any 
more effort or salesmanship because you have de- 
veloped a name for honesty and truthfulness. 

However, in your advertising, in cold type and 
white paper that lacks the conviction and personality 
of your presence, you must do more than merely 
make a general statement if you expect to convince 
Farmer Brown of the value of your merchandise. 

In advertising, your friendly smile and obvious 
desire to help Farmer Brown is lacking. You have 
to give him hard, convincing, down-to-earth facts! 


e How to Secure Conviction 


From your personal acquaintanceship with Farmer 
Brown, you know that he is a friendly and under- 
standing man, but nevertheless he is interested in 
running his farm at a profit to himself. In your ad- 
vertising, you can't convince him that he can operate 
more profitably with your feeds unless you tell him 
what your feeds contain. And you have to tell him 
in a manner that is attention-compelling and inter- 
esting—one that is suitably illustrated and contains 
selling copy. 

Four simple devices for securing conviction in ad- 
vertising are: (1) give your readers the important 
scientific data about your feeds — garnered either 
from your own experience (especially valuable if 
you make your own feeds) or from feed manufactur- 
ers who are always willing to cooperate with their 
dealers (2) testimonial type—using either general 
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highest profit at 


con- 


ILLUSTRATIONS used in 
the above ads were taken 
from the Meyer Both Gen- 
eral Newspaper Service and 
Stanton Superservice. 


EMBEE FEEDS 


322 Main 


testimony or testimony from your specific locality 
(3) objective examples—show chicks or other stock 
in various stages of development and explain that 
your feeds helped cause this excellent development 
(4) show results from local tests—conduct a series 
of local tests of your feeds and offer a money-back 
guarantee if results are not satisfactory. (The last 
mentioned method is recognized in almost every type 
of business as the most convincing.) 


e Examples of Securing Conviction 


In order to further explain the principle of “con- 
viction”, we have “ad labbed” the upper left hand 
ad, above. Again we have selected an ad that be- 
longs to the “whoop and holler” species. It blares 
forth, in a stilted manner, that the advertiser's feeds 
pay! And except for a few indefinite words, the ad 
does not elaborate and convince the potential cus- 
tomers that the feeds actually do pay. 

In our suggested revisions (both of which take the 
same amount of space as the original ad), we have 
given the ad a definite and conclusive conviction. 
In the center ad, we have listed a number of the 
ingredients desired in good feeds and tied them up 
with a photo of an earnest young man. In the right 
hand revision, we have used the photo of the scien- 
tist in order to give credibility to the claims that Em- 
bee feeds are scientifically prepared to give the best 
results and thus give better profits. 


THE FEED BAG — July, 1939 — 


Or 
rer 
P. a R Sto THA 
yl CK NEE T 
the cor at (Embe, 
N 
Probing 
payne “ Mab 
Mey, 
4, 
This Man |s W orking for YOU! 
To Give You Better Feeds — 
And Thus — BIGGER proFiTs! 
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poultry He is the farm scientist who 
makes certain that al! (EMBEE) 
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There are Summer Sales and Summer Profits 
in Supplying Vitamin E for Summer Breedings 


STOCK and SELL 
ADM 


cold-pressed 
WHEAT GERM 
OIL 


ADM cold-pressed Wheat Germ Oil is 
packaged in attractive resale contain- 
ers in the following sizes: 4 oz., pint, 
quart, and gallon. Write at once for full 
details on ADM’s special dealer plan. 
Here is a real opportunity for the alert, 
progressive feed dealer not only to 
serve the farmers in his community but 
to realize extra earnings in an off sea- 
son. Mail coupon NOW! 


“Chart based on figures from U. S. Dept. of Agri- 
culture, Division of Crop and Livestock Estimates. 


Help Your Farmers to Get their 
Cows to Catch and Carry ! 


Spring freshenings are made by summer breedings. 
Every time a cow misses or a bull fails, it costs the 
farmer money. Shy breeders are a real problem — 
blanks and slips are costly. ADM cold-pressed Wheat 
Germ Oil is helping to insure breedings on many 
hundreds of farms — it is helping also to insure 
normal gestations and calvings. Help your customers 
to discover the benefits of ADM Wheat Germ Oil 
vitamin E. Summer needn't be a dull season. Act 
now and make summer months show you a profit. 


ARCHER-DANIELS-MIDLAND CO. 


SPECIALTIES DIVISION 
653 E. Roanoke Building / @ Minneapolis, Minnesota 


Archer-Daniels-Midland Co. 
653 E. Roanoke Building, Minneapolis, Minnesota. 


Please send us information on the ADM Wheat Germ Oil: saturation 
treatment for cattle. Also give us full details about your dealer plan. 
Individual 
Address 
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THAT’S DIFFERENT 


Lecturer: “I always believe in fighting 
the enemy with his own weapons.” 
Smart Boy: “Really? How long does it 


take you to sting a wasp?” 
* * * 


A girl may wear a golf outfit when 
she can’t golf and a bathing suit when 
she can’t swim but when she puts on a 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


wedding gown she means business. 


* * 


Izaak Walton didn’t say so, but some 


Feed Dealer: “On her 18th birthday I gitis will ont with any wenn when 
gave my daughter her first front door they’re fishing for a husband. 


key.” 


* * * 


Salesman: “That was the proper modern IN AN EMERGENCY 


spirit, old man.” 


Willie: “Daddy, do lawyers ever tell 


Dealer: “Not necessarily. I just got tired the truth?” 
of having her knock off the milk bottles Dealer: “Yes, son, sometimes a lawyer 
crawling through the pantry window.” will do anything to win a case.” 


Sell the Feed that Builds 
MORE GRADE NO. 1 BIRDS! 


| 


NO MEAN ABILITY 
Salesman: “You made a grave mistake 
in referring to that woman as an old hen.” 
Dealer: “What makes you say that?” 
Salesman: “Well, I see where she has 
been invited to lay a cornerstone.” 


* * * 


Then there was the man who was 
bragging about the big ones he caught 
when the fish market phoned his wife 
and told him he had forgotten his 
change. 

* * 
GOOD JUDGMENT 

Farmer: “You've plenty of nerve, Ras- 
tus, stealing my chickens and then try- 
ing to sell them to me.” 

Rastus: “Well, boss, I thought you'd 
pay a better price for these chickens since 
you raised ‘em yo’self and you'd know 
what you wuz buyin’.” 


* * * 


LAUNDRY SERVICE 
Magnolia: “When Mandy went and got 
married, us girls done give her a show- 


er.” 

Pansy: “Dat sho was nice. Ah’'ll bet 
her husband was glad to get ‘er all nice 
and clean.” 

* * * 


BIG DEMAND 
Bookkeeper: “I'll have to have a raise, 


sir. There are three other companies afier 
me.” 

Feed Dealer: “Is that so? What compan- 
ies?” 

Bookkeeper: “Light, phone and water.” 


PUSH STERLING Turkey Balancer ona com ge 


FIND OUT ABOUT 


Feed Finance Plan 


Sell turkey feeds under a 
finance plan that brings in 
new business, builds profits. 
Dealers handling Northrup- 
King’s turkey feeds are elig- 
ible to participate. Take ad- 
vantage of this unusual plan! 


Write for Details 


For MORE PROFIT! 


Here’s a feed that fits in with this 
season’s turkey-raising problems — 
pushes the birds to market faster at 
less cost. Sterling Turkey Balancer 


is a protein, mineral and vitamin 


blended concentrate that does an 
outstanding job of building grade 
No. 1 turkeys. It is balanced for 
mixing with farm grain 42% pro- 
tein, low fibre. A money-maker for 
the feeder—a money-maker for you! 


NORTHRUP, KING & CO. 


Minneapolis, 


Minnesota 


and down but the price of wild oats 
will always remain the same. 
* * * 


WE'D TEACH HER 

Bill: Do you play golf, Maizie?” 

Maizie: “Dear me, no. I don't believe I 
should even know how to hold the cad- 
die.” 

* * * 
UNFAIR INDEED 

Wife: “You know, I suspect that my 
husband is having a love affair with his 
stenographer.” 

Maid: “Oh, I don't believe it. You are 
only saying that to make me jealous.” 


* * * 


Then there was the girl who enjoyed 
her own way so much that she wrote 
her diary a week ahead. 


* * * 
TIMING HIS CALLS 
Customer: “Is Mr. Jones in? I want to 
see him about paying a bill.” 
Stenographer: “He’s out now and will 
be back later.” 


Customer: “Good; when will he be out 
again?” 


* 
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Geeding 6,000 


annually to boost sales 
pays healthy dividends 


EVER trying to beat another 

man at his own game has al- 

ways been considered good 
advice among those persons who 
never take a chance. But the Pine 
Village Feed Co., Pine Village, Ind., 
plays the other man’s game with 
such good results that it has be- 
come an authority on the principal 
industry of its territory. 

“Feeding 6,000 broilers each year 
may seem like carrying the live 
display idea to extremes,” says 
Rue Alexander, manager and 
owner of the firm, “but we find it 
an excellent way of making our 
advertising self supporting. We op- 
erate in the heart of a rich broiler 
and fryer territory and we furnish 
the bulk of the feed for approxi- 
mately one million broilers annual- 
ly. Some people would think our 
problem would be lessened by this 
specialization of feeding. Perhaps 
it is, but we find it necessary to be 
able to answer minutely details 
of proper management and feeding. 

“Naturally, we could not demon- 
strate the proper feeding and man- 
agement of a million broilers with 
a battery of a few dozen birds. So 
the logical thing to do was to op- 
erate on a scale comparable, in 
some respects, with that of the pro- 
ducer-feeder. Expensive? No, not 
from the advertiser's point of view. 
If I can't produce my broilers pro- 
fitably, how can I convince the cus- 
tomer that my argument is sound?” 

“If I conduct this promotion pro- 
gram one year the feeder-customer 
becomes mildly interested and 
speculates lightly on my prospects 
as a broiler producer. He may be 
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skeptical, for most feeders are when 
a dealer turns to feeding. He 
thinks we have some trick up our 
sleeve, and that perhaps we will 
operate at a loss for a short time 
to stimulate business. But when we 
come back year after year (as we 
have done), increasing our flock, 
and improving our management he 
begins to wonder. He can see that 
our birds are profitable under sci- 
entific management and quality 
feeding. His mildly interested atti- 
tude becomes admiration for our 
methods, and his skepticism van- 
ishes because he can see the re- 
sults instead of just reading a 
printed record of the values of 
quality feeds. 

“We emphasize records,” Mr. 
Alexander continues. “In fact the 
public display of our own records, 
and those of our successful cus- 
tomers, intensifies the effect pro- 


Southern Feed Men 
Meet in October ~ 


Atlanta, Ga., has been selected as the 
convention city for the annual meeting of 
the Southern Mixed Feed Manufacturers 
association which will be held at the Bilt- 
more hotel, October 19 and 20. South- 
eastern manufacturers are particularly 
pleased with the choice and are cooperat- 
ing to make the event an outstanding 
success. E. P. MacNicol, secretary of the 
association, announces that arrangements 
for the convention are already under way 
and that an exceptional business program 
is being planned. 

An optimistic report about business con- 
ditions in the South was included in Mr. 
MacNicol’s announcement of the conven- 
tion... 

“Just back from a trip through the ter- 
ritory,” he says. “Business is good. All 
mills report very satisfactory mash feed 
sales. Dairy feed business is good in some 
sections. Horse and mule feed business 
is barely alive. There is a general feeling 
that sales will continue good up to mid 
summer. Expectations are for good busi- 
ness in fall.” 

@ WIRTHMORE RETAIL STORES have 
taken over the grain business at Wolfe- 
boro, N. H., operated by Joseph L. Melan- 
son. 


duced by our broiler feeding pro- 
gram. The feeder usually has a 
fairly good idea of how long it will 
take him to produce a marketable 
product, the amount of feed he will 
use and an estimate of the margin 
of profit he can expect. If we can 
show him a record of a few weeks 
earlier marketability with the con- 
sequent saving of feed, we natur- 
ally go up a notch in his estimation. 

“Carrying the record display still 
further, we sponsor Pig and Poul- 
try club boys. These boys are being 
trained in the new thought of farm 
management and livestock feeding 
and cooperation with them now will 
create a future clientele of dis- 
criminating feeders. Then, too, 
these boys act unwittingly as ad- 
vertisers for us among the present 
farmers. Their fathers see the re- 
sults of good feeding and gradually 
become converts to quality feeds.” 


@ CHARLES P. KAUTZ, Callicoon, N. Y., 
is liquidating the feed business operated 
under the name Kautz Bros. for the past 
38 years. The ‘plant will be closed in the 
near future. 

——-@@ - 
@ JOHN H. CARNEY, senior partner in 
McLoughlin Bros. Co., Utica, N. Y., has 
sold his interest in the business to James 
H. McLoughlin who becomes sole owner. 
The firm deals in feed, coal, wood and 
fuel oil. 
@ ROY STALNAKER and Denver C. Gar- 
ret have taken over the Kasco feed store, 
Ripley, W. Va. A grand opening celebra- 
tion was held May 6. 

@ JOSEPH F. McAllister, head of J. E. 
McAllister & Sons feed establishment at 
Gouverneur, N. Y., has been chosen direc- 
tor of the Bank of Gouverneur to succeed 
his father, A. F. McAllister. 

R. J. REID MARRIES 
R. J. Reid, popular Wisconsin represen- 

tative of the Myles Salt Co., was married 
recently at Janesville, Wis., to Miss Ruth- 
etta George. The couple took a post- 
poned honeymoon irip the latter part of 
May when they visited the Myles salt 
interests in the South. They were away for 
two weeks and upon their return took up 
residence at Beaver Dam, Wis. 
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JACOB HUNTER, Antigo Flour 
& Feed Co., Antigo, Wis., shown 
above, was elected a director 
of the Central Retail Feed as- 
sociation at the annual conven- 
tion held last month. The talk 
on “Plant Modernization" ap- 
pearing on this page was deliv- 
ered by Fred Holtby, T. E. 
Ibberson Co., Minneapolis, at 


by FRED HOLTBY 


the convention. 

HAVE had the opportunity of 

going through a great many 
feed mills and over a long 
period of years have had the 
chance to help various owners de- 
sign and build them. Not all con- 
ditions are the same. Various con- 
ditions bring about the use of 
different kinds of equipment and a 
different manner of serving cus- 
tomers. The service that the cus- 
tomers call for should govern the 
setup entirely. 

You will find some plants so dis- 
connected that a mixer will be in 
one building and the feed mill in 
another. There are instances where 
operators are running a leg re- 
quiring a 1/2 h.p. motor but are ap- 
plying a 20 hp. motor to it and 
wondering why their profits are not 
good. 

In modern feed plants one ma- 
chine should work in coordination 
with another and cover as small a 
space as possible. A bin service 
that will let the owner operate by 
gravity instead of re-elevating, 
hand packing, trucking and spend- 
ing his profit in power before he is 
able to serve the customer should 
also be installed. 

The customer who comes to your 
feed mill dislikes above everything 
to stand around and wait to be 
served. Some mills have a grinder 
and mixer which are set up as fol- 
lows: The grist comes in sacked, is 


the construction of 


New Plant 


on service customers want 


trucked across the floor and 
dumped into a hole leading to a 
leg which is powered off the mill, 
and this leg tlevates the grain to a 
bin above the mill. That particular 
customer wants a mixing service, 
so the mill is spouted direct to the 
mixer if the machine is set so he 
can do so. If not, it is put in sacks, 
carted over to the mixer and then 
put into the mixer by hand. As 
soon as it is in the mixer the mill 
has to idle away, run empty, or be 
shut down until the mixer is empty. 
Starting and stopping costs money, 
running empty costs money and in 
this manner the customer cannot 
be given fast service. 


An effective way to keep the feed 
mill and mixer running and to 
avoid loss of time or wttiting on the 
customer's part is to have a series 
of bins with machinery properly 
arranged. Experienced engineers 
will glady show you an efficient 
setup and recommend the neces- 
sary fixtures. 

All of you have at some time 
wished you had bulk bins to hold 
ground feed which you could get 
out whenever you wanted it. Most 
modern mills are now equipped 
with such bins. There are special 
fittings for these bins and they are 
built in such a manner that they 
will empty out regardless of the 
ground feed product that is in them 
and regardless of the time the feed 
has been in the bins. When the 
feed is to be sacked from the bins 
it will come out without any effort 
on the owner's part. It is just a 
matter of knowing how to build 
these bins and what fixtures to put 
on them. You will find that there 
are fixtures of this type, although 
many owners do not seem to know 
it. 

I have tried to impress on the vari- 
ous feed mill operators that one of 
the best things they can do is to 
get in their car and make a trip 
across the country inspecting mills 


which are equipped to give good 
service and which have various 
kinds of equipment that allows 
them to handle their feeds at a 
lesser cost. They will find the own- 
ers in most cases very agreeable 
and willing to compare their ex- 
perience with the new equipment 
to the old way of doing business. 

The mill operator who does this 
and who has old type equipment 
that is costing a great deal to oper- 
ate, will go home with new ideas 
and he no doubt will at once pro- 
ceed to make some move to bring 
about changes in his plant for his 
betterment, as well as for better 
service to his customers which is in 
demand in this present day. 

Keep in mind that buying ma- 
chines you might think you want is 
only a small part of the problem. 
Ninety per cent of the problem is 
the application of the machines to 
the work. With additional effort 
you can find out how this is accom- 
plished to get efficient results. 

A great deal has been said about 
good housekeeping, merchandising 
and display. Most people would 
say that it is natural to see a lot of 
dirt around a feed mill. That is 
not true. Modern plants with mod- 
ern equipment allow you to oper- 
ate with a minimum amount of dust 
and there is no excuse for having 
a lot of dust and dirt. Good house- 
keeping alone means system and 
with a little system there is no extra 
money spent to keep the plant 
clean. It is just a matter of telling 
your men how to do things at no 
additional cost. The dust and dirt 
that accumulates in most feed mills 
is nothing more than an invitation 
for rats and weevils. It does away 
with your profit and damages the 
property and business. 

Each year brings out added 
equipment and improvements in 
various kinds of feed mill equip- 
ment. Great strides have been 


(Continued on Page Thirty-seven) 
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Low-temperature storage 
in Colorado 
means higher vitamin content 


of dehydrated meal 


THE DENVER ALFALFA MILLING & PRODUCTS COMPANY 


Merch Exch Merchants Exchange 
SAN FRANCISCO LAMAR, COLORADO ST. LOUIS 


THE FEED BAG — July, 1939 e21e 


2 


Controls 
ROUNDWORM 


{ASCARIDIA LINEATA) 


Stabiliged Nicotine Product 


Contains Nicotine in Measured Amounts 


The nicotine in MASH-NIC is in a special “shockless” form 
(U. S. Pat. No. 2,033,495). It is always present in uniform, 
scientifically measured amounts. It is unaffected by age. 
It is easy to mix—so fine in texture that it adheres well to 
particles of the mash, minimizing separation or sifting to 
the bottom of bag or hopper. 


Flock Continues to Grow and Lay 


The nicotine in MASH-NIC is not released until reaching 
the fowl’s intestines, killing roundworms (Ascaridia lineata) 
where they live. It is tasteless, odorless and non-volatile. It 
will not slow up production nor hinder growth. 


You can make extra profits by 
mixing MASH-NIC with your 
feeds—by recommending it and 
by selling it separately for home 
mixing. Get all the facts today. 


WRITE 
TOBACCO BY-PRODUCTS 
& CHEMICAL CORPORATION 


INCORPORATED 


Louisville, Kentucky 


3926 


Move Archer-Daniels 
Soybean Division 


The soybean division of Archer-Daniels- 
Midland Co. which has maintained head- 
quarters at Milwaukee is being moved to 
the executive offices at Minneapolis. An- 
nouncement of the change was made by 
Whitney Eastman, vice president in charge 
of soybean operations. 

Mr. Whitney transferred his activilies 
to the Minneapolis office July 5. Moved 
to the new headquarters with him on that 
date were Steven S. Stotzer, in charge of 
soy flour sales, A. C. Hoehne, in charge 
of soybean oil sales, and F. E. Benson, 
soybean buyer. 

The soybean oil meal sales and con- 
tract department began functioning at the 
Minneapolis office on May 22 with Arthur 
C. Smith who directed activities at Mil- 
waukee in charge. He will handle do- 
mestic sales for the territory east of the 
Mississippi river and will also have 
charge of all export sales including 
Canada. Earl K. Warner, who recently 
joined the soybean division, will have 
charge of soybean oil meal domestic sales 
west of the Mississippi. 

The traffic department of the soybean 
division was also moved May 22. George 
R. Watson who served as traffic manager 
at Milwaukee will handle similar activity 
under J. F. Adams, general traffic man- 
ager at Minneapolis. Announcements of 
further departmental moves are to be 
made as details are worked out. 

Milwaukee offices will be maintained 
to handle sales of the company’s full line 
of products in Wisconsin and to handle 
purchases of Wisconsin grown soybeans. 
The Milwaukee plant will continue to op- 
erate as one of the six manufacturing 
units of the soybean division. Eugene 
Bartman remains at the Milwaukee office 


to direct sales of soybean meal in that 
area. 


ILLINOIS 

Miner-ol Co. is the new firm formed at 
Warsaw. F. G. Bernhardt is manager of 
the new company which will manufacture 
and sell mineral feeds and livestock medi- 
cines. 

Herman Storm, Granite City, has taken 
over the feed and produce business at 
Corento formerly owned by Earl Radcliffe. 
Robert R. Scovil, New Windsor, has 
opened a new cream and feed station in 
the Wallin building. 

Newton Seed & Feed Co., Newton, has 
installed new fixtures for the handling of 
their line of repair parts and similar items. 

L & L Feed & Seed Co., was recently 
opened at Ridgeway with Ray Dennis as 
manager. 

Home Feed Store, Rankin, managed by 
H. C. Whitmore, was recently opened. 

Farm Service and Supply Co., La Fox, 
was recently established by Sidney Shep- 
hard and Vern Cox who took over the 
coal, grain, feed, seed and farm machinery 
business operated by Potter & Co. 

James Lee Smith, 43, partner in the feed 
firm of J. L. Smith & Sons, Salem, died 
recently in Akron, O. 

William Werner & Son, Beecher, have 
taken over the Lauffer elevator. 
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Odor CONTAINS 


varies with difference found 
in their scientific analyses 


HE quality or value of a feed 
is also influenced by its min- 
eral content. The superior val- 
ue of legume hays over timothy is 
noi only due to their greater pro- 
tein and vitamin content but also 
to the larger percentage of calcium 
that they contain. The value of 
meat scraps, tankage and fish 
meal, although primarily consider- 
ed as protein supplements, is in 
part due to the minerals that they 
supply. Although the need for cer- 
tain minerals in feeds has been 
definitely established, it is well to 
remember that it is possible to in- 
clude so much mineral in a feed 
that it will decrease instead of im- 
prove its worth or quality. Special 
attention must be paid to the pro- 
portion of calcium to phosphorous 
in the feeds of certain species, as 
well as to the amount of these re- 
spective elements present, in order 
to produce a high quality feed. 
The past few years have seen 
much progress in the study of vita- 
mins. Here again we have some 
classical examples of how ‘“qual- 
ity” enters into feeds. Fish oils are 
extensively used as sources of vita- 
mins A and D. It has been shown 
that these straight oils vary greatly 
in their vitamin content and that 
the color, odor, or other chemical 
characteristics of the oils are no 


criteria of their vitamin content. 
The true feeding value or quality 
of the oil depends upon the 
amounts of vitamins present and 
not on other characteristics. In 
spite of the wide publicity given 
to these facts, there are still some 
individuals who purchase their fish 
oils on the basis of price per gallon, 
odor, color, etc., regardless of the 
vitamin potency or the cost of ade- 
quate vitamin protection per ton 
of feed. Because a feed smells 
strongly of fish oils is no guarantee 
that it contains adequate vitamin 
A and D unitage. With the pro- 
gress that has been made in the 
standardization of fish oils with re- 
gard to their vitamin potency and 
the judicious use of such oils in 
feeds on the basis of their vitamin 
content, the feed manufacturer can 
assure himself of adequate vita- 
mins A and D in his feeds. 
Alfalfa meals find extensive use 
in certain feeds. Their true feeding 
value or quality cannot be judged 
by the protein and fiber content. 
These criteria are of value but they 
can also be misleading. It is pos- 
sible for an alfalfa meal to be high 
in protein and low in fiber and con- 
tain only one half as much ribo- 


TABLE 1 
Variation in The Riboflavin (Vitamir. G) Content And 
Quality of Protein in Different Fish Meals 
(Average of Two Trials) 
Without Skimmilk With 5% Dried Skimmilk 
Av. Wt. Leg Av. Wt. Leg 
at 10 Wks. Paralysis atl0 Wks. Paralysis 
Ibs. % Ibs. % 
Menhaden Meal (flame dried)... .0.66 57 1.43 0 
Menhaden Meal (steam dried)... .1.24 30 1.51 0 
Cod and Haddock Meal.......... 1.61 0 1.60 0 
1.49 15 L55 0 
1.42 12 1.52 0 
1.47 0 1.47 0 
1.06 30 1.43 0 
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A. F. SEAY, shown above, was 
re-elected as chairman of the 
board of directors of the Amer- 
ican Feed Manufacturers asso- 
ciation at the annual conven- 
tion held last month. The ar- 
ticle appearing on this page 
is the second installment of an 
address on “Quality in Feeds" 
which was delivered by Dr. 
R. M. Bethke, Ohio agricultural 
experiment station, at the con- 
vention. 


flavin (vitamin G) as another meal 
of similar chemical analysis. Fur- 
thermore, it is possible for a meal to 
be of good color and yet be lower 
in carotene (provitamin A) than its 
color would suggest. The length of 
storage and the condition of stor- 
age are factors which markedly af- 
fect the carotene loss in alfalfa 
meals without affecting the protein, 
mineral or fiber content. The true 
value or quality of the meal de- 
pends upon its vitamin as well as 
its protein and fiber content. 
Protein supplements have within 
recent years been shown to vary 
in quality with respect to vitamin 
content, as well as in quality pro- 


(Continued on Page Thirty) 
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PROVEN 
VITAMIN PRODUCTS 
For All Animal Feeds 


ESTABLISHED 
HEADQUARTERS 


FERNANDO VALLEY 
ALFALFA MEALS 


Finest in the World’”’ 
LABORATORY CONTROL for STANDARDIZATION of 


ADM 


COLOR * TEXTURE * POTENCY SILMO 
ER 
d OILS 
OIL an « 

° FEED XX POULTRY-D 
pect Improvement Service and VIT-D-100 
PROFITABLE — FRIENDLY! The New Dry Form 

Richest Source of 


A, A. 
Chick Tested 


VITAMINZ/ MANGANESE SULFATE 


Anhydrous — Purified 
6 


CAROTENE and LACTOFLAVIN 
CONCENTRATES 


Amburgo Feed Improvement Service is designed to serve you—to help balance your own 
formulas—with your own merchandizing! Amburgo offers this friendly and conscientious 
service to provide top vitamin and mineral levels at least_cost—without obligation to you. 


WRITE US TODAY! 


THE Amlurgo CORPORATION Broad St. & Nedro Ave., Philadelphia, Pa. 
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BETTER 
FEEDING yy 


Brings. 
BIGGER 
PROFITS 


THIS is a one color reproduc- 

tion of the official National . 
Feed Week poster. Prices for 

various quantities of posters 

and stickers may be obtained 

by writing National Feed Week 

Headquarters, 741 N. Milwau- 

kee Street, Milwaukee. 


RESSES are now grinding out 

the official poster which will 

emblazon the countryside for 
the celebration of National Feed 
Week, October 16-2]. Material is 
also being prepared which will be 
released through all avenues of 
publicity to make agriculture more 
conscious of the importance of bet- 
ter feeding and to emphasize the 
service rendered to the farmer by 
the feed industry. 

The official poster, reproduced 
herewith, was selected by the 
judges as the one best depicting 
the spirit of National Feed Week. 
It was submitted by Ray Maas, Mil- 
waukee, well known artist, who 
has created many advertising 
ideas for the feed and milling 
trade. Mr. Maas also developed 
the poster used in 1937 when Na- 
tional Feed Week was first inau- 
gurated by The Feed Bag. He re- 
ceives the contest award of $50.00. 

Others who submitted entries 
which received honorable mention 
were William Green, Amburgo, 
Corp., Philadelphia; Mae Haupt, 
Blatchford Calf Meal Co., Wauke- 
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program gaining momentum 
official poster is selected 


gan, Ill.; F. R. Paul, E. V. Madison 
advertising agency, New York; and 
Annabel Peterson, Frank Kingsbury 
and Donald Raymore, all of Mil- 
waukee. 

The poster will be 18 inches wide 
and 24 inches high and will appear 
in two colors, red and blue. It will 
be ready for distribution to the 
trade within a few weeks at cost 
prices. 

Stickers suitable for attaching to 
direct mail advertising and other 
literature will also be available. 
These will be miniature reproduc- 
tions of the poster. 

Judges who selected the winning 
poster were Will Sargent, Sargent 
& Co., Des Moines, Ia.; W. D. Walk- 
er, Arcady Farms Milling Co., Chi- 
cago, and David K. Steenbergh, 
publisher of The Feed Bag. 

As in previous years, daily news- 
papers, farm magazines, radio sta- 
tions and the trade press have giv- 
en assurance of their cooperation 
in creating interest and enthusiasm 
in the celebration. Why the farmer 
profits by feeding modern rations 
prepared by scientific research in 
laboratories and on test farms 
maintained by feed manufacturers 
will be the theme of news material 
to be released to all sources by 
National Feed Week Headquarters, 
741 N. Milwaukee street, Milwau- 
kee. 

There will also be elaborate 
helps for the feed dealer which will 
enable him to tie up with the gen- 
eral program and cash in on the 
additional business which is bound 
to be created. News releases for 
local newspapers, prepared adver- 
tisements, radio broadcasts, sug- 
gestions for farm meetings, special 
sales, etc., will be included in this 
service which is now being pre- 
pared by The Feed Bag staff. The 
dealer's cooperation is looked upon 
as the key to the success of Nation- 
al Feed Week as he is the final 
link between the industry and the 
farmer. 


A convenient and effective ad- 
vertising service is again being of- 
fered to retail feed stores through 
the cooperation of the Meyer-Both 
Co. and the Western Newspaper 
Union, Chicago. These firms fur- 
nish mats to thousands of weekly 
and daily newspapers in all sec- 
tions of the country. Meyer-Both 
Co. will include a series of adver- 
tising layouts along with a repro- 
duction of the National Feed Week 
Poster in its October service. Feed 
dealers can get these illustrations 
to use in connection with their 
Feed Week advertising by contact- 
ing their local editor. 


Thousands of subscribers of the 
Western Newspaper Union service 
will also be supplied with an ap- 
propriate feature story on National 
Feed Week. This will be made 
available in mat form and every 
feed dealer should induce his local 
editor to publish it. 


With three months remaining be- 
fore the celebration, plans are off 
to a good start and expressions 
from members of the trade indicate 
that 1939 will see National Feed 
Week put across in colossal style. 
Services of The Feed Bag staff are 
available to those who want coop- 
eration on individual programs. 
Suggestions to make National Feed 
Week more effective than ever be- 
fore will also be welcomed and 
passed on to the industry. 


The machinery has been set in 
motion and how well it will be ac- 
celeraied depends on the effort ex- 
tended by every member of the 
trade. National Feed Week is your 
week. You can make the official 
slogan ‘Better Feeding Brings Big- 
ger Profits’ a national by-word 
among feeders on October 16-21 
and the year ‘round. 

@ JOHN S. LAUREN, president and trea- 
surer of the Oneonta Feed & Grain Ex- 
change, died June 9 at his home in One- 
onta, N. Y. Mr. Lauren, who organized 
the exchange, would have been 69 years 
old Sept. 21. 
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REAL CELEBRITIES 
You've got to be good to make banner 
headlines on the front pages of the New 
York newspapers but it was no trouble 
at all for Roy La Budde, La Budde Feed 


& Grain Co., Milwaukee, and Jerry Parks, 
J. P. Parks Co., Kansas City, Mo. After 
attending the American Feed Manufac- 
turers association convention they pro- 
ceeded to the big town and immediately 
after their arrival the New York Post came 
out with a banner headline reading, “JER- 
RY PARKS AND ROY LA BUDDE WEL- 
COMED TO NEW YORK WORLD'S FAi®.” 
Circulation figures, especially among 
members of the feed trade, jumped 120 
per cent. The moot question now is, “who 
bribed the press?” 


@ TOMAH COOPERATIVE Elevator Asso- 
ciation, Tomah, Wis., with three other local 
cooperative associations, sponsored a pic- 
nic at Mill Bluff park July 9. The pur- 
pose of the outing was to develop a closer 
relationship between citizens of the com- 
munity. Victor Tompkins is manager of 
the elevator firm. 
PORTABLES PAY TAX 

Portable feed mills in Iowa, effective 
July 4, began paying a special license fee 
of $25.00 per year. The fee for corn shell- 
ers mounted on trucks is $15.00 annually. 
Payment may be made semi-annually at 
$7.50 and $12.50. Licenses for the bal- 
ance of 1939 are being issued at half the 
annual fee. 


4 GREAT QUAKER FEEDS 
OFFER DEALERS SUMMER PROFIT 


Assorted cars of these summer leaders help to get quick 
turnover, smaller stocks and fresher feeds for your customers 


IT BEATS ALL 
HOW WE THRIVE 

ON QUAKER 
FEEDS 


QUAKER SUGARED 


oF SCHUMACHER 


An excellent carbohydrate feed, 
reinforced with iodine, molasses, 
and minerals. Helps get summer 
profits by balancing pasture pro- 
teins with carbohydrates and 
other supplements necessary to 
herd health and production. 


QUAKER 16% PROTEIN 
DAIRY RATION 
Provides the herd with addi- 
tional protein in late summer 
months when pasture is not so 
rich. Thus helps maintain pro- 
duction and herd health. 


@ 


YES, THE BOSS SAYS 
WE'LL SHOW HIM 
A GOOD PROFIT 


QUAKER 
PIG-N-HOG FEED 
Helps keep the brood sow in 
highest efficiency as nursing 
mother. Gives young pigs a solid 
start, and helps bring fast gains 
at low cost. 


QUAKER 
HOG FEED BALANCER 
A fine 40% protein feed that 
helps turn 90-pound shotes and 
home grown corn into solid, 
—— pork. A great profit 
uilder. Sell and feature these 
famous feeds. Line up for the feed 
line that’s going places in 1939. 
Write now for details to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


Judiana Notes 


Mrs. Avery Dodge. wife of the adver- 
tising manager of Old Fort Mills, Inc., 
Marion, Ohio, put the men folks to shame 
in a guessing contest conducted by Mor- 
ris Katz, Katz Bag Co., Indianapolis. Mr. 
Katz offered a $5.00 prize for the closest 
estimate on the number of soybean oil 
meal pellets contained in a jar. Mrs. 
Dodge walked off with the prize. 

* * * 


“Wimpy” also attended the convention. 
Not he of the hamburger fame, however. 
“Wimpy” is the giant Great Dane owned 
by Mr. Dodge. The dog weighs close to 
130 pounds and was all dressed up in an 
“Old Fort’ blanket. 

* * * 

Bob Crawford, vice president, Oyster 
Shell Products Corp., St. Louis, passed out 
cigars as usual at the banquet. His in- 
timate friends believe that this prac- 
tice in passing out the stogies will stand 
him in good stead very shortly. He will 
soon be a proud papa for the fourth time. 

* * 


The floor show which Bill Cummings 
imported from New York was exceptional. 
Gladys Andes, a Fostoria, Ohio girl, who 
has made good on the big time stage and 
radio networks as a singer, headlined the 
stellar group of acts. 

* * * 

Paxton, the man featured by Robert 
Ripiey because of his remarkable memory, 
appeared in the floor show. One of his 
stunts was to give the population of any 
town named by the audience and also 
other important facts about it, including * 
the names of the hotels, etc. Ray Bow- 
den thought he was pulling a fast one 
when he asked for Bozeman, Montana, his 
home town, but Paxton came right back 
with the correct answer. 

* * * 

Convention secretaries looking for good 
entertainment are advised to contact the 
“Feed Industry Trio.” Fred Sale, secretary, 
Indiana Grain Dealers association, Mr. 
Bowden and Fred Watkins, Cleveland 
Grain Co., Cleveland, entertained at the 
banquet by singing “Let Me Call You 
Sweetheart.” And it was really good. 

@ JOE STRAUB, Lomira Elevator Co., Lom- 
ira, Wis., and his wife have returned from 
a four weeks’ trip through the West. They 
attended the World's Fair at San Francis- 
co and Joe is kept busy these days tell- 
ing his customers all about it. 

TULLY JOINS NUTRENA 

Dr. W. C. Tully has been appointed 
director of research for Nutrena Mills, Inc., 
Kansas City, Kan. He was formerly man- 
ager of the special products division, Sun- 
set Feed & Grain Co., Buffalo, N. Y. A 
flock of 4,000 turkeys is now being raised 
on Nutrena’s farm for experimental pur- 
poses and work is also being done with 
hogs and beef cattle. The firm also has 
a new dog kennel where nutritional stud- 
ies on canines through several generations 
will be made. 
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EMBERS of the Indiana 
Grain Dealers association 
declared themselves in fa- 
vo’ of a rate of not less than three 
ce:is a bushel for handling govern- 
m< at grain and requested that the 
government market surplus grains 
though regular channels at the 
annual mid-summer meeting held 
ai Lake Wawasee, Ind., June 12 
and 13. The association stand was 
incorporated into two important 
resolutions drawn at the meeting. 
The government was requested to 
use the services of the grain trade 
without “discrimination” in market- 
ing government grains. 
Close to 300 members and repre- 
sentatives of allied firms attended 
the meeting which was a complete 


success 
weather. 

Delegates were welcomed to the 
convention by Walter R. Beck, pres- 
ident, Shelbyville, Ind. His wel- 
come was followed immediately by 
an open forum discussion on fair 
handling charges for government 
grain. 

Some of the members present re- 
ported that many elevators find it 
necessary to take grain on a two- 
cent a bushel handling charge 
while very few reported that they 
were getting three cents. 

It was brought out during the 
discussion that three cents is the 
absolute minimum at which grain 
can be handled with a profit. 

Fae W. Patrick, Indianapolis at- 
torney, also appeared on the first 
day's program and offered an in- 
teresting insight into the operation 
of labor organizers. 

He warned that the unions will 
be going ahead on a fairly large 
scale to organize elevators. He ad- 
vised elevator operators to organ- 
ize to deal with union promoters. 

“After you have a committee, 
refer all organizers to this group,” 
said Mr. Patrick. “It's a lot harder 
for an organizer to face a group 
of employers than to face one man.” 

The first day's session was con- 
cluded by K. E. Beeson, agrono- 


despite unusually cold 
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demand 3 cents 
per bushel for 
handling grain 


mist at Purdue university. He 
pointed out, via charts, which types 
of corn hybrids are adapted to 
Indiana. 

L. A. Garner, Lawrenceburg Rol- 
ler Mills, Lawrenceburg, Ind., open- 
ed the Tuesday morning session 
with a talk on margins. He main- 
tained that unless elevators get the 
proper margins for their service 
they will be exterminated. 

He cited figures to show how a 
safe margin is necessary for profit- 
able operation and pointed out 
how government competition and 
trucks have made inroads on busi- 
ness. 

Mr. Beck also spoke on Tues- 
day’s program and offered advice 
on handling sidelines for extra 
profit. 

“Sidelines can be handled at 
good profits,” he said. “The more 
you sell each customer the better 
chance you have of making a prof- 

Otto Bast, president, Grain & 
Feed Dealers National association, 
concluded the convention with an 
interesting talk on problems in the 


HORSESHOE, bingo and boat rid- 
ing were the chief attractions at the 
Indiana convention as these photos 
taken during the event show. 


industry. He substituted for Ray B. 
Bowden, executive vice-president of 
that organization. 

Mr. Bast declared that there is a 
serious farm problem existing today 
and that it was advisable to halt 
the present farm tendency. 

“Any program should not des- 
troy one group at the benefit of 
another,” said Mr. Bast. “With the 
present government competition, 
commission firms are threatened 
with extinction.” 

INDIANA 

Versailles Feed Co., Versailles, recently 
held a farm implement display at its mill 
for the farmers of the community. 

Wayne-Bash Feed Co., Fort Wayne, 
recently invited the public to view 90 
varieties of Holland tulips in bloom in the 
garden of Christian Blomenberg. The offi- 
cials of the firm will use this planting as a 
trial ground for new varieties to be offered 
for sale next season. 

Leo Feigle and Paul McGinnis, Green 
Hill, have installed a new custom feed 
mill and all modern equipment. 

Myers Elevator, St. Joe, has installed a 
new feed mixer. 

Goodrich Brothers Co., Winchester, suf- 
fered considerable loss recently when 
lightning struck the concrete stack of its 
plant. 
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Clarence Moll, the Paetow Co., Milwau- 
kee, leads the grand march in the Birth- 
day Column this month. Mr. Moll, who 
is a veteran of the feed business, was 
born on July 7. 

July 10 marked the entrance of another 
important feed industry figure. He is Stan 
N. Osgood, Fruen Milling Co., Minne- 
apolis. Mr. Osgood, who has been mar- 
ried 28 years, reporis that he has “four 
daughters and no regrets.” His particu- 


be 


lar hobby is rehabilitation of the disabled 
and hardly a day passes but what ke 
visits some more unfortunate soul in an 
attempt to spread a little sunshine. 

Two days later, on July 12, Joseph A. 
Huisking, until recently secretary of Chas. 
S. Huisking & Co., Inc., New York, tossed 
his hat in the feed industry ring. He 
claims golf, swimming, ping pong, bcase- 
ball ond footbcll as his hobbies. Elm 
Grove, Wisconsin’s population was in- 
creased by one July 15 when Roland 
Reinders was born. Since then he has 
become one of its outstanding citizens as 
well as the guiding influence in Reinders 
Bros. feed business. He has also served 
as president of the Central Retail Feed 
cssociation. 


GET the 


Here’s why dealers everywhere stock and recommend Dr. 
Salsbury’s Rota-Caps: (1) they expel large round worms, 
capillaria worms, and these tapeworms (heads and all): R. 
tetragona and R. echinobothrida from chickens, M. lucida 


'T Knock Egg Production 


from turkeys; (2) they DON’T knock egg production; (3) 
they DON’T set back growing birds! That means more 
sales—because customers demand a product that gets the 
worms without harm to their birds. Backed by a smashing 


national advertising campaign ... plus powerful dealer sales 
. . plus a Record of Performance on millions of 
poultry ... Rota-Caps will sell better than ever this year. 


Dr. SALSBURY'S 


= 
. helps . 
=e 
S28 Dr. Salsbury’s Laboratories, Charles City, Iowa. 
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The ONLY Worm Treatment Containing ROTAMINE 


J. E. Davis, vice president of the Northern 
Supply Co., Amery, Wis., counts July 17 
as his birthday while July 18 is claimed 
by two others. They are Joe Free, trea- 
surer and manager, Milwaukee Tallow & 
Grease Co., Milwaukee, and Herman 
Franke, Franke Grain Co., Milwaukee. 
Golf, dogs and horses are the hobbies 
of Emory Cocke, vice president, Ashcraft- 


WALTER _C. BERGER 


Wilkinson Co., Atlanta, Ga. Mr. Cocke, 
who has been in the feed business for 
19 years, was a birthday child, July 21, 
1897. 

Each year when July 27 rolls around 
Oscar Haertel, Hiawatha Grain Co., Min- 
neapolis, takes time out to celebrate his 
birthday. Walter Berger, president, Des 
Moines Oat Products Co., Des Moines, Ia., 
has only one more year to go until “life 
begins” for he will be 39 on July 28. Mr. 
Berger places first among his hobbies his 
wife and three children. His business, feed 
conventions, football games and auto 
races also come in for a great deal of 
attention. 

Another member active in Central Re- 
tail Feed association affairs is Simon 
Schwabenlander, Hilbert Elevator, Hilbert, 
Wis. His family and friends drink a toast 
to him on July 27. 

Elmer Paetow, the Paetow Co., Milwau- 
kee, was born on July 29. That day is 
also the birthday of Samuel N. Golden, 
energetic vice president of the Amburgo 
Corp., Philadelphia. He will be 35 this 
year. 

Ed S. Miller, president, Miller Cereal 
Mills, Omaha, Neb., arrived just under 
the wire, July 3l. He has spent 35 years 
in the feed business. 


- 


HUMAN INCUBATOR 

Harold Ryder, Waikato, New Zealand, 
is probably the only human who ever 
hatched an egg. He was recently con- 
fined to a hospital and amused himself 
by setting on a hen egg in his bed. After 
25 days, Mr. Ryder heard the chick mov- 
ing around. The next day the shell split 
and a healthy white leghorn emerged. 
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AVING several spare strings 

for his fiddle is the way A. M. 

Lyders, proprietor of the Farm- 
ers Feed Mill, Ft. Dodge, Ia., might 
describe his business. In other 
words, his firm carries several as- 
sociated lines which in times of 
stress balance each other. 


Mr. Lyders started in business ten 
years ago and has built up a com- 
bined wholesale and retail trade 
that last year amounted to $200,000. 

“When I started I had only one 
employe,” he related, “but now I 
hire from 13 to 15 persons and have 
two office girls, one in the retail and 
the other in the wholesale depcrt- 
ment. 

“During the hardest times’ he 
added, “we had to develop some- 
thing different because the farmers 
with whom we deal couldn't pay 
cash. We went back to old fashion- 
ed bartering and it really helped. 
We still use it some. 

“A farmer may bring in any kind 
of grain such as corn, oats, barley 
or soybeans, or poultry or hay and 
he will be given in exchange any 
products that we carry.” 

“Our firm mixes its own poultry 
and hog feeds and also carries a 
full line of the better standard 
brands, all of which can be traded 
for farm products. We also have full 
lines of poultry and hog equipment 
from small waterers to poultry lay- 
ing houses. So when farm products 
are as good as cash why need the 
farmer bother with other transac- 
tions?” 

“One of the earlier lines which 
developed naturally from the feed 
mixing business was baby chicks. 
Only blooded stock is hatched. A 
servicing department and the mix- 
ing of special feeds soon followed. 
In preparing feeds not only for our 
own feathered stock but for our cus- 
tomers, our firm stresses the use of 
vitamin E oil. We put this oil in 
all our chick feeds. This department 
proved so satisfactory that we open- 
ed a branch hatchery in 1936 in the 


(Continued on Page Thirty-seven) 
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for farm products when 
patrons run low on cash 


Message From New Central President 


HE 1939 convention of the Central Retail Feed association is now history. I am sure 

that every one who attended will agree that it was one of our best. From ths 
opening session until the last farewell every moment was of interest and entertain- 
ment to those who were fortunate enough to attend. 

For his successful administration as head of this association during the past two 
years our retiring president, Wm. N. Knauf, deserves much credit. Those of us who 
were in close association with him as directors during this period realize the time 
and effort which he has devoted to the 
affairs of this organization. We recognize 
the experience and executive ability which 
he has contributed to its direction. Only 
because of his insistent desire to be re- 
lieved of these duties and an established 
precedent of limiting our presidents to two 
terms in office, does he step out of his 
position ci the end of this term. I think 
I express the sentiment of all of the direc- 
tors when I say to you members that ex- 
cept for these reasons he would have been 
unanimously reelected for the ensuing year. 
A mere “Thank you, Bill,” would never 
express our appreciation for what he has 
done and, in behalf of our directors and 
membership, I take this opportunity to con- 
vey to him the sincere gratitude we feel 
for the splendid service he has rendered 
to the retail feed industry. As your new 
president, I accept the office with a feel- 
ing of great responsibility. It has been my 
privilege to have been a member since 
its inception and I have seen the Central 
Retail Feed association grow from a most 
humble beginning to its present size as one 
of the important trade organizations of the 
country. Its growth and progress have 
been built upon sheer merit and voluntary 
effort alone and not upon high pressure membership drives. It definitely “has some- 
thing” for the feed dealers of this state who are conscientiously interested in the 
improvement of their business and our growth and development has been natural 
and healthy. Yet, large and strong as we are, there are many important and sub- 
stantial feed dealers who have not been properly informed or sufficiently sold on 
the benefits to be derived from membership. To get these men into our organiza- 
tion is one of our first and most important duties at the moment. Who they are and 
where they are, you members collectively know better than I. There are live po- 
tential members in every section of the state. They may be your next door com- 
petitors or your fellow dealers in the next town. With the stimulating effect of our 
past convention fresh in mind, let’s get out and get them—now. It’s not new or 
novel, but the old slogan “every member get a° member” is still a good one 
for each of us to adopt in starting off the new year. It is too early to an- 
nounce definite policies for the coming year. I am too new in office to have any 
thought except to endeavor to administer the affairs of your organization. as best I 
can and to keep its standard flying as high as when handed to me.. To do this 
I shall need the whole-hearted support and cooperation of every member and in 
return I shall give you the best there is in me. Let's all pull together for an even 
greater year just ahead. 


—John A. Becker, president, Central Retail Feed Association. 


JOHN BECKER 
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—feed quality 
(Continued from Page Twenty-three) 


tein. For example: the amount of 
riboflavin (vitamin G) in meat 
scraps and fish meal depends upon 
the kind and source of the raw ma- 
terial and the method of manufac- 
ture. Work at Ohio has shown that 
these products may vary over !00 
per cent in their riboflavin value. 
In table 1. are given the results of 
some studies with chicks conducted 
at the Ohio Station with different 


fish meals. The experimental ra- 
tions were comparable in total pro- 
tein and other respects except for 
the inclusion of 5 per cent dried 
skim milk and the type of fish meal. 
The per cent of nutritional leg-pa- 
ralysis in the unsupplemented milk 
groups gives a comparative index 
of the riboflavin (vitamin G) con- 
tent of the different fish meals. The 
addition of 5 per cent of the parti- 
cular dried skim milk provided ade- 
quate riboflavin (vitamin G) so that 
the differences in the weight of the 
chicks fed the different fish meals 


What aWhale of a Difference 
i 


Let “Sea Power” 
Help Boost Your 


PROFITS! 


@ To be really successful in the Feed 
Business you need rations that are built 
on a foundation of pen and feed yard 
performance made possible by Research 
and Laboratory work. 


@ The makers of MANAMAR maintain 
one of the most progressive Research Lab- 
oratories in the world. This laboratory 
service is available to every manufacturer 


MANAMAR —Nature's 


feed merchant handling MANAMAR 


FEEDS. Rations made on the MANAMAR © 


protein-minerals from 
the sea will add "MORE 
POWER" to any ration. 


Formulas are proven profit makers for you 
and for the feeder. 
the Power and Strength of the Sea to your 
feeds. The superior performance of MAN- 
AMAR Feeds has helped hundreds of feed 


MANAMAR will add 


manufacturers to greater success. 


If Livestock and Poultry ranged on 
the seabed, they wouldn’t 
MANAMAR. 


@ Find out now 
tested Sales Building Plan which helps you 
build your own feeds, your brand, your 
name in your own trade area, over all com- 
petition. Write today for complete FREE 
details. 


PHILIP R. 


PARK, 


about the MANAMAR 


INC. 


Dept. F B-7, 608 South Dearborn Street, Chicago, lilinois 


plus milk can be attributed to a dif- 
ference in the value or quality of 
the protein in the different fish 
meals. It is also known that dried 
milks and dried wheys vary in their 
riboflavin content, which is a factor 
that affects their worth or quality. 

Quality in feeds applies to grains 
and roughages as well as to sup- 
plemental feeds. The federal grades 
for grains and particularly for hays 
have quality as their main criterion. 
It is obvious that a feed which con- 
tains a fair amount of grain which 
is below standard in weight or is 
moldy or off-grade in other respects 
will not be as good as one which 
contains grains of a good grade. 
The kind and quality of the rough- 
age is probably the most important 
factor in the feeding program of 
dairy cattle and sheep. In case of 
poor roughages more attention 
needs to be paid to the question 
of vitamins, minerals and added 
protein. Whereas, in case of high 
quality roughages the mineral, vi- 
tamin, and protein problem is min- 
imized. 

Good quality complete feeds or 
rations are not only essential to op- 
timum production and reproduction 
but they are also reflected in in- 
creased nutritive value of milk and 
eggs and the flavor of milk. Most of 
the vitamins present in milk and 
eggs are correlated with the vita- 
min intake of the cow or hen. Re- 
cently it has been shown that “oxi- 
dized flavor” in milk is related to its 
caratene (pro-vitamin A) and vita- 
min C content. Cows fed rations 
low in carotene and vitamin C pro- 
duce milk which will quickly devel- 
op an oxidized flavor. The use of 
feeds high in carotene and vitamin 
C will correct this trouble. 

Another factor which needs con- 
sideration in any good feed is ‘‘Pal- 
atability” i.e., will the feed be ap- 
petizing and readily consumed by 
the animal or fowl? Theoretically, 
it is possible to formulate a feed 
which is complete in all nutritional 
essentials but fails to be appetiz- 
ing to the animal or bird. It is com- 
mon knowledge that good feed 
consumption is essential for good 
growth and production. Likewise, 
it is apparent that if an animal or 
bird must be partly starved before 
it will consume a feed, good per- 
formance cannot be expected, no 


(Continued on Page Forty) 
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. R. WOOLEY, Pickerington 

Mill, Pickerington, Ohio, 

was elected president of the 
Ohio Grain, Mill & Feed Dealers as- 
sociation to succeed G. E. O’Brien, 
O'Brien Milling Co., Greenville, 
Ohio at the 60th annual convention 
held at the Commodore Perry hotel, 
Toledo, June 18-20. 

Other officers chosen include R. 
G. Bradstock, Farmers Grain & Mill- 
ing Co., Wellington, first vice presi- 
dent; Elton Kile, Fred Kile & Sons, 
Kileville, second vice president, and 
W.W. Cummings, Cummings & Mc- 
Allister, Columbus, re-elected sec- 
retary-treasurer. 

Directors elected at the session 
were Mr. O’Brien, chairman; Fred 
Watkins, Cleveland, George Wood- 
man, Toledo; H. E. Frederick, Ma- 
rysville; L. A. Gilliland, Van Wert; 
E. A. Fitzgerald, Cincinnati, and L. 
R. Watts, London. Messrs, O’Brien, 
Woodman and Gilliland are new, 
the others being re-named. 

The convention was well attend- 
ed by more than 400 persons and 
it was unanimously acclaimed to 
be the best in the long history of 


GOOD fellowship prevailed at 
the Ohio convention. Shown 
in jovial mood, left to right, 
are H. B. Olson, Chicago; 
George Woodman, Toledo; 
Bob Crawford, St. Louis, Mo.; 
W. W. Cummings, secretary; 
Mrs. Cummings; George For- 
restor, Toledo; Bill Pickard, 
Petersburg, Mich., and Sam 
Holder, Indianapolis, 
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by ohio grain, feed men 
at successful convention 


the association. Activities were off 
to a flying start on Sunday after- 
noon, the first day of the conven- 
tion, when about 100 grain men as- 
sembled in the Produce Exchange 
to take part in a grain grading 
school. 

Delegates were welcomed to To- 
ledo by Meyer Green, city prose- 
cutor, and George Forrester, who 
extended a greeting in behalf of 
the Toledo Board of Trade. 

In his annual address, President 
O'Brien pointed out that the Ohio 
association is the oldest of its kind 
in the United States. He urged the 
members to support not only the 
Ohio organization, but also stand 
firmly back of the Grain & Feed 
Dealers National association which 
is carrying on a good fight in behalf 
of the industry. 

Urging the members to adopt 
good methods of business to meet 
present day conditions, President 
O'Brien asserted that it is advisable 
to know the county agent in each 
territory of operation and cooperate 
with him and other government 
agencies. He pointed out the im- 
portance of granting credit wisely 
and advised keeping plants clean 
and attractive in order to do more 
business. 


Secretary Cummings also pre- 
sented his report during the first 
morning's session and called atten- 
tion to the legislative work which 
has been done in Ohio by the asso- 
ciation. He informed those present 
that the association had succeeded 
in postponing action on the state 
wage and hour act and had spon- 
sored a trucking bill which suc- 
cumbed in the legislative hopper. 

Two important speakers featured 
the afternoon session of the first 
day. They were Ray B. Bowden, ex- 
ecutive vice-president of the Grain 
& Feed Dealers National associa- 
tion, and Dr. J. E. Hunter, Allied 
Mills, Inc., Chicago. 

Mr. Bowden declared that one out 

of every $4.00 spent in the United 
States today goes for taxes and that 
the citizens pay 52 per cent hidden 
taxes in the total tax load. 
’ “Next February the national debt 
will reach $45,000,000,000,”" said Mr. 
Bowden. “This is an alarming situ- 
ation since that is the legal debt 
limit for the federal government set 
by the constitution.” 

He pointed out that the farmer 
pays 72 per cent of his net income 
toward taxes and that business con- 
ditions in general have suffered by 
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this excess load on the farmer. 

He warned that the AAA program 
in which the government takes 
loans on grains might result in the 
government taking over millions of 
bushels of corn and wheat and be- 
coming the largest single owner of 
these commodities. 

Dr. Hunter maintained that scien- 
tific research has brought a tremen- 
dous amount of good information to 
feed manufacturers and that the 
greatest advance has come in 
poultry feeding methods. He out- 
lined the value of every type of feed 


ingredient and by means of test 
tube samples built a mixed feed. 
He traced the inception of the use 
of manganese to prevent “slipped 
tendon” or perosis in chickens and 
declared that vitamins have now 
become an established part of any 
feeding program. 

The Monday session closed with 
a talk by H. L. Kennicott, secretary, 
Lumberman’'s Mutual Casualty Co., 
Chicago, and a discussion on profit- 
able buying of grain. Mr. Kenni- 
cott told how to prevent loss in 
grain elevators while Mr. Wooley 


IBBERSON Plans Make 
Machinery More Efficient 


kind. 


Tix efficiency Ibberson: plans 
build into a plant makes it possible 
to use less machinery and at the 
same time accomplish a great deal 
more work. 


We plan wherever possible to 
make one piece of equipment do 
the work that would ordinarily re- 
quire two machines of the same 


Efficiency, greater produc- 
tion, lower costs all enter 
into Ibberson plans. 


It costs you nothing to discuss 
the matter with us. Write us in full 
confidence. Get our book of Ibber- 
son built Grain Elevators and Feed 
Mills — It’s FREE. 


COMPANY 


MINS 


presided over the discussion: on 
buying. H. W. Applegate, Mennel 
Milling Co., Toledo,, Mr. Fitzgerald 
and Mr. Kile participated. 

Tuesday's session was given over 
to the reports of various commit- 
tees and a talk by J. Ralph Pickell, 
editor of The Round-Up. Mr. Pickell 
scored present day politicians and 
pointed out the importance in his- 
tory of the business cycle. 


Indiana Netes 


See Page 26 for Ohio Notes incorrectly 

labeled Indiana Notes. 
* * * 

Cold weather hampered the activities at 
the meeting but did not hurt the atten- 
dance. It was so cold that a large natural 
fire place in the hotel kept blazing away 
all day. At night it was possible to see 
your breath. A few fortunate members 
brought top coats. 

* 


Much credit is due Lew Hill, Lew Hill 
Grain Co., Indianapolis, and his enter- 
tainment committee. The bingo party on 
the lawn of the hotel was almost twice as 
popular as a year ago and allied firms 
donated numerous valuable prizes. 

* * * 

The ladies went on a sight seeing trip 
in a iarge launch around beautiful Lake 
Wawasee the morning of the second day. 

* * 

Bob Crawford, Oyster Shell Products 
Corp., New Rochelle, N. Y., passed out his 
fine Oyster Shell cigars at the banquet. 

* * * 


Thirty-four players participated in the 
annual golf tournament held at the Max- 
welton course. Two tied for first low. They 
were George O’Brien, O’Brien Milling Co., 
Greenville, Ohio, and Tom Syler, Syler & 
Syler, Plymouth, Ind. Both shot 84's. Fred 
S. Terry, Jr.. Cargill, Inc., Toledo, Ohio, 
and M. F. Gilchrist, Kingsbury, Inc., In- 
dianapolis, tied for second low with an 
86. D. L. Norby, Cargill, Inc., Toledo, 
carded an 87 for third and Richard Free- 
man. Crawfordsville Seed Co., Crawfords- 
ville, Ind., came in fourth with an 88. 

* * 

A horse shoe tournament was also held 
and Orville Baedertsches, Blufton,. Ind., 
walked off with the “barnyard golf cham- 
pion” title and a Big Chief corn mill as 
first prize. Harley Quackenbush, Yoder, 
Ind., settled for a picnic basket as runner- 
up and G. W. Durant, Buffalo, N. Y., won 
a sport shirt for third honors. 


More than 75 persons were turned away 
at the annual banquet. Nearly 300 per- 
sons were served delicious southern fried 
chicken in boarding house style. 

@ DALLAS CITY GRAIN & FEED CO., 
Dallas City, Ill., has been organized to 
build and operate a grain elevator on the 
Mississippi river. Incorporators are W. F. 
Anguish, Dallas City; E. E. White, Joe R. 
Peasley and T. A. Richey, Stronghurst, Ill. 
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iliimois feed firm issues 


Weehly Hand 


and keeps sales humming 


MIMEOGRAPHED hand bill 

issued every week in the year 

is the backbone of the feed 
business of R. W. Fulton, Wash- 
burn, Ill., a village of 900 popula- 
tion. While several other methods 
are used to attract trade, they all 
revolve around this hand bill as it 
is the sole means used to acquaint 
customers and prospective custom- 
ers with the various stunts and of- 
ferings to attract trade. 

In addition to a separate feed 
store, Mr. Fulton also operates a 
clothing, shoe, and notions store, 
Mrs. Fulton operates a beauty 
shop, and Mr. Fulton's father, 
George, operates a grocery and 
meat market. 

‘In these days,” says R. W. Ful- 
ton, ‘‘we can't depend entirely up- 
on business coming to the stores— 
we have to go out and get it direct. 
We deliver these hand bills by 
three different methods. First, we 
hand them out at all our stores. 
Second, we distribute them 
throughout the country directly 
from our truck. Third, we mail a 
certain number in the area ouiside 
of our country service routes. 

“By issuing these hand bills 
every week, we are able to use a 
number of sales stimulators with 
something different every week to 
bring people to our store. While 
the chain stores use hand bills, we 
go them one better by delivering 
most of the hand bills directly to 
the customer in the country. 

“We handle two well-known 
lines of commercial feeds and push 
both of them. We do not operate 
a feed mill and do not carry bulk 
feeds at all, placing all our ener- 
gies on commercial feeds exclu- 
sively. In every hand bill we get 
out, one of these lines and, in most 
of them, both lines are featured. 
Some of our hand bills feature 
_ feeds exclusively while some fea- 


ture grocery products in addition 
to feeds. 
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“For instance, on April 8 we had 
a hand bill which featured 12 dif- 
ferent items of our feed line at reg- 
ular prices. We then made a spe- 
cial offer to those who that week 
purchased a ton of 40 per cent hog 
balancer, giving them their choice 
free of a pair of $5.00 treated work 
shoes, a credit of $5.00 on a hog 
feeder, five gallons of fresh ice 
cream manufactured by ourselves, 
a $4.00 grocery order or a 100- 
pound bag of sugar. By offering 
these various items from our other 
stores, the discount amounted to 
only the wholesale price. This par- 
ticular offer, as well as others we 
have made, was very effective in 
bringing in trade. 

“Besides our ‘specials’ we use 
several other stimulators to trade 


regularly. One of these is a weekly 
‘drawing.’ With every purchase at 
our stores, we give a ticket. Then, 
on Saturday night we have a 
drawing of the names of purchas- 
ers and give worth-while prizes to 
the winners. 

“Still another stimulator is a 
$50.00 beauty trade ticket. We have 
cards printed for punching. When 
$50.00 worth of merchandise has 
been punched out, the card holder 
is entitled to a free permanent 
wave at our beauty shop. These 
cards are good for purchases at 
any of our stores. As feeds run up 
into money, the more feeds pur- 
chased here, the sooner the cards 
are filled. 


(Continued on Page Thirty-six) 


Eapand Cod Liver Oil Plant 


Steadily increasing sales of Vitand cod 
liver oil have necessitated the expansion 
of the plant of Napthole, Inc., Boonton, 
N. J. Approximately $100,000 is to be 
spent on the project. 

The expansion program calls for addi- 
tional storage tanks, new processing 
equipment and greatly increased manu- 
facturing capacity. Vitand cod liver oil 
has been on the market for approximately 
three and one-half years and has shown 
repeated gains in sales volume. It is 
made from the firm’s own imported oils 
and is processed and tested in the com- 
pany’s plant and laboratories. — 

Napthole, Inc., the parent firm, was or- 
ganized 32 years ago and the sale of cod 
liver oil for animal feeding was not be- 
gun until recent years. The firm makes a 


INCREASED business prompted 
the expansion of the Napthole, 
Inc. plant at Boonton, N. J., 
shown above. The firm man- 
ufactures Vitand cod liver oil. 


variety of products for the bakery, con- 
fectionery, hotel, restaurant and other edi- 
ble trades but Vitand is the only product 
for poultry and animal feeds. 

E. F. Drew is president of the company 
and K. W. Hartmann is vice president and 
sales manager. The plant is located at 
Boonton, N. J., and sales offices are main- 
tained at 15 East 26th street, New York. 
Distribution is handled through jobbers 
located at various cane in the United 
States. -- 
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(Continued from Page Nine) 


aim to demonstrate the outstanding ad- 
vantages of their respective lands. 

Discussions by experts on all phases 
of the poultry industry are to be heard 
daily during the Congress. The speakers’ 
program bears the names of many inter- 
national authorities. 

Other features too numerous to men- 
tion will be in store for those who attend. 
And there will be plenty of entertainment. 
Some of the highlights will be the Cana- 
dian Royal Mounted Police Drill, the Sas- 
katchewan Girls’ Kiltie Band, Ko-Ko, the 
clown, an Ice Carnival and an actual 
village of Osage Indians from Oklahoma. 

Following is a brief day-by-day sum- 
mary of the Congress with highlights of 
interest to members of the feed trade. 

July 28—Welcoming Day. Official open- 
ing of the Congress by Henry A. Wallace, 
secretary of agriculture, 9 a.m., main en- 
trance of the Public Auditorium. General 
Opening Assembly 2 p.m. with Secretary 
Wallace again speaking. Also addresses 
by Congress officials and Karl Vetter, Ger- 
many, president World's Poultry Science 
association. 

July 29--Home Country Day. Addresses 
on poultry nutrition, diseases and marxet- 
ing in the General Assembly, Arena. 
Opening session of American Poultry as- 
sociation, Hotel Hollenden. 

July 30—International Peace Day. Un- 
veiling of peace monument in American 
Legion Peace Garden. Parade of Nation- 
ality Groups. 


July 31—Canadian Day. Five addresses 
on poultry feeding in the Arena from 9:30 
to 12 noon. Conferences on poultry feed- 
ing and management, breeding, marketing 
and disease in Arena conference rvoms 
during the afternoon. 

August 1—Pan American Day. Morning 
session in Arena will be devoted to ad- 
dresses on poultry breeding. Continued 
conferences on feeding and management, 
breeding, marketing and disease in Arena 
conference rooms during the afternoon. 

August 2—All States’ Day and Ameri- 
can Veierinary Medical Association Day. 
Addresses on poultry management during 
morning session in Arena. Continued con- 
ferences on poultry subjects in Arena con- 
ference rooms in the afternoon. 

August 3—Baby Chick Day. Talks on 
hatchery management during morning ses- 
sion in Arena. Conferences on poultry 
subjects in the afternoon. International 
Baby Chick association banquet, Hotel 
Statler, in the evening. 

August 4—Poultry Producers’ Day and 
Women’s Day. Discussions on hatchery 
business and outlook in Arena during 
morning. Conferences on poultry subjects 
during the afternoon. 

August 5—Poultry Marketing Day. Talks 
on poultry and egg marketing in Arena 
during morning session. Conferences dur- 
ing afternoon on poultry subjects. 

August 6—County Day. Regatta at 2 
p.m. 

August 7—Boy Scouts Day and Chil- 
dren's Day. Congress closes at 6 p.m. 

Among the firms in feed and allied in- 
dustries who had contracted for exhibit 


By F. B. Morrison 


erals and vitamins. 


today. 


New ... 20th Edition 
FEEDS and FEEDING 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 


Che feed Bag 


Milwaukee, Wisconsin 
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MUTUAL FIRE PREVENTION BUREAU 


ASSOCIATION OF 
INSURANCE COMPANIES 
' 400 West Madison Street 


space up until the time The Feed Bag 
went to press were Allied Mills, Inc., Fort 
Wayne, Ind.; Allis-Chalmers Mig. Co., Mil- 
waukee, Wis.; American Butter Co., Kan- 
sas City, Mo.; American Dry Milk Insti- 
tute, Chicago, Ill.; American Electric In- 
cubator Co., New Brunswick, N. J.; Ander- 
son Box Co., Indianapolis, Ind.; Armour 
& Co., Chicago, Ill.; Atkins & Durbrow, 
Inc., New York, N. Y.; the Borden Co., 
New York, N. Y.; Brower Mfg. Co., Quincy, 
Ill.; Buckeye Incubator Co., Springfield, 
Ohio; Chase Bag Co., Cleveland, Ohio; 
Herbert K. Clofine, Philadelphia, Pa.; Col- 
umbus Vaccine Co., Columbus, Ohio; the 
G. E. Conkey Co., Cleveland, Ohio; Con- 
solidated Products Co., Danville, Ill; 
Dawe’s Vitamelk Co., Chicago, Ill.; Early 
& Daniel Co., Cincinnati, Ohio; Elmore & 
Co., Oneonta, N. Y. 


Fernando Milling & Supply Co., Van 
Nuys, Calif.; General Biochemicals, Inc., 
Cleveland, Ohio; General Laboratories, 
Philadelphia, Pa.; Gland-O-Lac Co., Oma- 
ha, Nebr.; Godchaux Sugars, Inc., New 
Orleans, La.; Hales & Hunter Co., Chica- 
go, Ill.; Hawkins Million Dollar Hen, Inc., 
Mt. Vernon, Ill.; Dr. Hess & Clark, Inc., 
Ashland, Ohio; Hubbard Milling Co., Man- 
kato, Minn.; James Mfg. Co., Fort Atkin- 
son, Wis.; Kasco Mills, Inc., Toledo, Ohio; 
Larrowe Milling Co., Detroit, Mich.; Dr. L. 
D. Le Gear Medicine Co., St. Louis, Mo.; 
Limestone Products Corp., Newton, N. J.; 
McMillen Feed Mills, Inc., Fort Wayne, 
Ind.; Martindale Electric Co., Cleveland, 
Ohio; Mathieson Alkali Works, Inc., New 
York, N. Y.; Merck & Co., Rahway, N. J.; 
Napthole, Inc., Boonton, N. J.; National 


The 
Lightning Season 


IS HERE 


It is not yet too late to 
protect your property with 
lightning protection. 


Savings in cost of insurance 
will usually pay for an 
installation in a short time. 


Ask your “Mill Mutual” 
Insurance Office for full 
particulars. 


Department of 


MILL AND ELEVATOR MUTUAL 


CHICAGO, ILLINOIS 


THE FEED BAG — July, 1939 


= 


Idec: Co., Toledo, Ohio.; National Oil 
Prod: :ts Co., Harrison, N. J.; North Caro- 
lina “ranite Corp., Mount Airy, N. C. 

Oc es Mfg., Tipton, Ind.; Old Fort Mills, 
Inc., Marion, Ohio; Oyster Shell Products 
Cor}. New Rochelle, N. Y.; Philip R. Park, 
Inc., Shicago, Ill.; Peat Import Corp., New 
York, N. Y.; Pratt Food Co., Philadelphia, 
Pa.; ®remier Peat Moss Corp., New York, 
N. \.: Purina Mills, St. Louis, Mo.; Quaker 
Oats Co., Chicago; I. D. Russell Co., Kan- 
sas City, Mo.; Dr. Salsbury’s Laboratories, 
Inc. Charles City, Ia; Silmo Chemical 
Corp., Vineland, N. J.; E. R. Squibb & 
Sons, New York, N. Y.; Stone Mountain 
Grii Co., Inc., Lithonia, Ga.; Swift & Co., 
Chicago, Ill; Tobacco By-Products & 
Chemical Corp., Louisville, Ky.; Ubiko 
Milling Co., Cincinnati, Ohio; Ultra-Life 
Laboratories, Inc., East St. Louis, Ill.; Vine- 
land Poultry Laboratories, Vineland, N. J.; 
Vitality Mills, Chicago, Ill.; White Labora- 
tories, Inc., Newark, N. J.; Whitmoyer Lab- 
oratories, Inc., Myerstown, Pa. 


Ferneau Grain Co. 
President Dies 


Virgil Ferneau, president, Ferneau Grain 
Co., Blanchester, Ohio, died suddenly at 
his home, June 29. Death was attributed 
to high blood pressure. 

Mr. Ferneau was known throughout the 
feed industry as a specialist in brewers’ 
and distillers’ dried grains. He served 
for a number of years as sales manager 
for Dewey Bros. Co., Blanchester, and 
then with another firm in the East, return- 
ing later to organize his own firm. 

He was in apparent good spirits until 
the day of his death and was among those 
in attendance at the annual convention 
of the American Feed Manufacturers as- 
sociation at Saranac Inn, June 12 and 13, 
where he particiuated in the golf tourna- 
ment. His wife and two children survive. 

GIVES ANNUAL PARTY 

The usual good time was enjoyed by 
members of the Milwaukee Grain & Stock 
Exchange at the annual outing given by 
Ed Hiemke, L. Bartlett & Son Grain Co., 
at his summer home on Silver lake near 
West Bend, Wis., June 13. An impromptu 
bath was missed by a half dozen guests 
when they clustered on the end of a pier 
which bogged under their weight. They 
scampered to safety and escaped with 
slightly wet feet. The buffet luncheon 
served at the close of the party was the 
occasion for many compliments paid to 
Mrs. Hiemke and her daughter who pre- 
pared the menu. 

@ HOME MILLING CO., St. Charles, Mo., 
has been purchased by the Wulff Milling 
Corp., New Melle, Mo. An addition is 
being built and new equipment is being 
installed. 

@ KEEGAN BROS., Richland Center, Wis., 
have purchased the Groves warehouse 
and feed mill at Muscoda, Wis. 

@ ARTHUR BROOKS has purchased the 
feed and coal business owned by W. 
Mansilield and J. H. Creviston, Marysville, 
Ohio. 
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NUTRITION CONFERENCE 

Veterinarians from Indiana, Ohio, Michi- 
gan, Illinois and Pennsylvania attended 
a nutrition conference sponsored by Cen- 
tral Soya Co., Inc., at Decatur, Ind., July 
12. It was the second gathering of this 
type sponsored by the firm, a previous 
one being held in August, 1938. The meet- 
ing was addressed by leading unutrition 
workers in colleges and agricultural ex- 
periment stations. Purpose of the confer- 
ence was to point out the importance of 
nutrition in its relation to disease preven- 
tion and provide an exchange of ideas 
between veterinarians and nutritionists. 


@ CHARLES P. WILSON has opened a 
feed store and grocery at Clay, W. Va. 


@ W. C. HALTERMAN has purchased tull 
control of the Shawnee Milling Co., Peters- 
burg, W. Va. He formerly held a part 
interest in the business. 

@ E. C. CROSLEY has purchased the 
Eldora feed and seed store, Eldora, Ia., 
from George Potgeter. 

@ JOHN JOUNO, manager of the feed 
department, Siratton Grain Co., Milwau- 
kee, who has been ill at his home for 
many months has received permission 
from his physician to take a fishing trip. 
His many friends are happy to learn that 
this is an indication that he is recovering 
and is expected to be back at his old post 
in the near future. 


is the one and only 
asset that compe- 
tition cannot un- 
dersell or destroy. 


UNDREDS of successful feed merchants, many 

of whom have distributed Arcady Feeds for 5, 

10, 15 years or more—vouch for the dependable re- 
sults which are blended into every sack bearing the 


familiar Arcady trade mark. 


We are grateful to our many friends for their con- 
tinued patronage and pledge ourselves to do all within 
our power to continue to merit their kind cooperation. 


ARCADY FARMS MILLING CO. 


General Offices—223 West Jackson Blvd. 


LABORATORY 
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— hand bills 


(Continued from Page Thirty-three) 


“All of these special trade stimu- 
lators are effective in keeping our 
salespeople busy and our mer- 
chandise, including feeds, moving 
all the time. Our hand bills are a 
great help in keeping these events 
and offerings prominently in the 
mind of customers. 

“In addition to these regular 
events, we try to put on, at least 
once a year, some special stunt of 
a little more magnitude. One year, 


for instance, we conducted an egg- 
laying contest which worked out 
satisfactorily. We offered a first 
prize of 50 baby chicks and a sec- 
ond prize of 25 pounds of chick 
starter. Although the prizes offered 
were not expensive, we attracted 
many entrants and did a good 
business in feeds. 

“Another stunt was the holding 
of a Central Illinois Cream and 
Egg Day. This was particularly a 
fair conducted by our stores. We 
had a big list of prizes for those 
who brought in their eggs and 


ALL-CORN COOKED GEREAL INGREDIENT 
FOR DOG AND FOX FOODS 


ORM CEREAL 

IN SUGAR MOLASSES 


EDU 


CORN PRODUCTS SALES CO. 
17 BATTERY PL. NEW YORK 


Co-Pro-Co Chips is the ideal basic 
ingredient for dry dog foods. Con- 
taining 26% protein and a good 
amount of Dextrose, it is nutritive- 
ly superior to other cereal ingredi- 
ents. A product of our large grind 
of corn, Co-Pro-Co Chips is in 
steady supply at all times and avail- 
able everywhere to mixers wanting 
a cereal ingredient whose produc- 
tion is constant and whose price 
range is narrow at low levels. 

CO-PRO-CO CHIPS CAN BE SHIPPED IN BULK OR IN SACKS, 


IN STRAIGHT CARS OR IN MIXED CARS WITH BUFFALO 
CORN GLUTEN FEED AND DIAMOND CORN GLUTEN MEAL. 


POTASSIUM 


NEW YORK: 83 Maiden Lane 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


CHICAGO: 446 W. Grand Ave. 


IODIDE MIX 
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cream on that day. We cleaned 
up real good on this event and 
obtained a number of new custom- 
ers. Nearly 3000 people were at- 
tracted to our stores that day. 

The Fulton feed store is 22 x 40 
feet and is located on the main 
street of Washburn several doors 
away from the grocery and dry 
goods stores. Window displays of 
feeds are shown all the time, while 
the floor and shelves are filled con- 
stantly with stock neatly arranged. 
Being an exclusive commercial 
feed store, the customer's attention 
is not distracted by items of any 
other kind than feeds. 

Mr. Fulton started his feed busi- 
ness five years ago. Today it is 
doing about 25 per cent better than 
at the close of the first year. 

@ JOSEPH A. HUISKING, secretary, Chas. 
L. Huisking & Co., Inc., New York, has 
resigned after being associated with the 
firm for 25 years. He has assumed an 
important post with Fritzsche Bros, Inc. 

—----@ @——— 
@ B. M. CRAIN has resigned as manager 
of the New London Farmers Exchange 
New London, Wis., to purchase an ele- 
vator and feed mill at Francis Creek, Wis. 
The New London mill will be managed 
by Frank Crain, brother of the former 


manager. 


Leathers to Manage 
New Swift Plant 


A. Frank Leathers, sales manager of the 
Champaign, Ill., soybean mill of Swift & 
Co., has been named general manager 
of the firm’s new soy- 
bean plant now under 
construction in Des 
Moines, according to 
an announcement by 


George J. Stewart, 
vice president of the 
company. 


Mr. Leathers is tak- 
ing over his new po- 
sition immediately 
and other appoint- 
ments to the operat- 
ing personnel of the 
new mill will follow in a few months. 

Born in St. Louis in 1901, Mr. Leathers 
completed his preliminary education there 
and was then graduated from the Uni- 
versity of Missouri, specializing in chem- 
istry and animal nutrition. Previous to 
his connection with Swift & Co. in 1928, 
Mr. Leathers worked for the Marshall 
Seed Co., Marshall, Mo., the Ralston-Pur- 
ina Co. and operated his own feed busi- 
ness in El Dorado, Ark. He was made 
sales manager at Champaign in 1937. 

In addition to handling the operating 
details at the Des Moines plant, Mr. Lea- 
thers will supervise the sale of soybean 
oil meal, digester tankage, meat scraps 
and other animal feeds. 
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—your new plant 
(Continued from Page Twenty) 


mac in the type of bin fittings for 
serv..e to and from the bins as well 
as tc and from the machines. There 
is n-w leg equipment for speed 
and -liminating dirt. There are new 
driv:-s and other apparatus for low- 
erin; your power cost and an up- 
to-dute feed mill man will try to 
keep himself posted on such equip- 
men! when it comes on the market. 

The trade journals try hard to 
keep the mill owner posted on 
things that are to his interest. You 
can tell the mills that are poorly 
equipped when you walk into 
them. The owner who buys without 
investigating gets poor results. The 
mill owner who reads trade jour- 
nals keeps himself posted, learns 
about the various types of machines 
on the market and knows which 
will give the best results. Trade 
journals are a big asset to any 
mill owner. 


— barter system 


(Continued from Page Twenty-nine) 


neighboring town of Rockwell 
City.” 

Farmers Feed Mill has an ele- 
vator for the storage of its own 
grain, where grinding, mixing and 
oat hulling are done. Grinding is 
done with a 75 h.p. hammer mill 
which has a direct connected motor 
and grinder in one unit. There is 
also a stone burr mill for some 
types of grinding. An oat huller 
is another useful machine for pre- 
paring oat mixtures especially for 
young pigs. 

Mr. Lyders is a youthful appear- 
ing man of average height and 
build. He has quietly appraising 
gray eyes and the unhurried, court- 
eous manner of one who knows his 
business and his customers thor- 
oughly. 

@ NORTHRUP-KING & CO., Minneapolis, 
Minn., has started work on an addition 
to their plant at Howard Lake, Minn. The 
new structure will be 26 x 129 feet. 

@ A. F. SEAY, Purina Mills, St. Louis, Mo., 
chairman of the board of the American 
Feed Manufacturers association, recently 
underwent an operation for the removal 
of his tonsils. He was troubled with the 
affliction while attending the manufactur- 
ers’ convention at Saranac inn and had 


to hurry back to St. Louis for medical at- 
tention. 
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WORLD POULTRY CONGRESS 
AT CLEVELAND July 28 to August 7 


during the month of July we are 
suggesting over 32 radio stations that 
poultrymen attend 
the poultry congress. 


we'll have a booth 
there and we hope PILOT 
you ll go and that 

you ll let us shake 
your hand. 


OYSTER SHELL-~ 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. London, England 


WORD-OF-MOUTH ADVERTISING... 


“IM BROWN TELLS 
ME YOU HANDLE 


That’s Where Extra Profits Come From! 


Good news travels fast! And that’s Make your store the “shopping 
why Armour’s SupplementaryFeeds center” for feed buyers in yous dis- 
are getting more ven every day... trict. Sell the Armour line! 

they doa for the stock- 


man...and he’s telling his neighbors. 

He’s telling them that Armour’s 
Supplementary Feeds help put his | Mente profit. Ite full of the 
stock In market shape quicker and more digestible meat proteins so 
with the kind of real, sound flesh necessary to better hog-raising. 
and fine finish that bring top prices. 

That’s Word-of-Mouth Advertis- 

z dit’s het It’s a winner on performance and a 
ing Mr. Feed Dealer—an it's bring- winner of year round sales. And it’s 
ing new business, extra profits, to unbelievably clean—low fibre content 
the men who sell Armour’s Supple- —a big selling point for you. 


mentary Feeds. 


ARMOUR COMPANY 


MANUFACTURERS OF ARMOUR AND MORRIS BRAND FEEDS 
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WATCH 


THIS MILK MARKET 


When Dried Skim Milk gets 
below $3.00 a hundred, 
F.O.B. Wisconsin Creamery, 


it's cheap! And we urgently 
recommend its purchase. 


Wire us for our latest prices! 


We ship only freshly made 
Wisconsin Dried Milk 


LABUDDE FEED & GRAIN Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


——BRBetter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


“It Really Is Better Quality” 


(Quoted from Customer's Letters) 


“|. . I shall always be a booster for 
Flour—not forgetting the su- 
perior quality of the Bag it comes in— 
and it really is a BETTER QUALITY 
than many of the Flour Bags.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


(WERTHAN) 


YOUR 


FEED STORE 


Cor Meal Does Trich 


After running off a batch of feeds, a Wisconsin dealer puts 
a little corn meal through the mill. This idea enables him to 
clean the dies which are frequently changed to make various 
sized pellets. He finds that corn meal is easy to remove from 


the holes in the dies and helps to keep them clean and in good 
condition. 


Horse Pulling Contest 


Reviving the languishing interest in horses a Minnesota dealer 
recently held a horse pulling contest on the vacant lot near his 
feed store. A half ton of feed plus $10.00 was awarded as a 
prize to the winning entry. The idea created much publicity in 
the local newspapers and the event helped pull trade to the 
store. Hot dogs and coffee were served to the crowd. 


Best Deg Rewarded 


A man’s best friend is his dog, and realizing this a New Jersey 
feed dealer conducted a contest to determine which canine in 
his community performed the best service for his master. Wit- 
nessed testimonials were required for the entries. The winner 
saved an entire farm family by barking to awaken them when 
a fire started in the home which was destroyed. Prize offered 
was $10.00 and several bags of the brand of dog food which 
the dealer handled. Valuable newspaper space was obtained 
with stories which the local editor ran on the event. 


Gnee Trip to Congress 


Railroad fare to the World's Poultry Congress has been offered 
by a Michigan dealer to the poultryman whose flock showed the 
best egg laying record for the month of June. Much interest 
was evinced in the competition and the dealer took advantage 
of the opportunity to advertise the fact that the winning flock 
was being fed his commercial brand of laying mash. 


Bounty for Rats 


The people in the little town of Bennett, Ia., have done much 
to rid their town of rats. For 14 years a 10 cent bounty has been 
paid on these pests which destroy thousands of dollars worth 
of feedstuff every year. Dr. Wil- 
mer Fitch, when he was mayor in 
1924, submitted to the board of 
health a plan to pay a 10 cent 
bounty on rats. The plan stated 
that the claimant must have 
proof of his claim by presenting 
the tail of the rat. The claimant 
was also required to bury the : 
rat. A contest idea was suggested in the year of 1929. This 
set a record with the total payment amounting to $55.00. Since 
the plan was adopted in 1924, $434.55 has been paid to claim- 
ants. Many of the young people of Bennet can now recall how 
they earned spending money in their school days as rat-killers. 
Many of the girls in Bennett have proved to the boys that they 
are not afraid of rats and have collected many of the dollars 
paid. The state board of health has studied this plan and has 
suggested it to other communities because it has been so suc- 
cessful in Bennett. 
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Em ployment Bureau 


A c: uplimentary, confidential service — 
add: ss your inquiries to The Feed Bag 


fer to No. 793, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 
FEED SALESMAN—To sell feeds, dairy feeds 
and poultry feeds. Southeastern U. S. territory. 
Exceilent possibilities for right party. Refer to 
No. 79A, The Feed Bag, Milwaukee, Wis. 


POSITIONS WANTED 


FEE: MILL SUPERINTENDENT with 20 years 
of wic- experience in all phases of feed pro- 
ductic Willing to go anywhere. Refer to 
No. 45". c/o The Feed Bag, Milwaukee, Wis. 


MAiWWAGER OR ASSISTANT, also experience 
in mixing feeds, buying and selling. Excellent 
references. Illinois, Iowa, Wisconsin or Michi- 
gan tciritory preferred. Age 39, married. Refer 
to No. 3139 c/o The Feed Bag, Milwaukee, Wis. 


POULTRY SERVICEMAN and salesman, agri- 
cultural school graduate; ten years’ experience. 
Age 27, single. Willing to travel. Refer to No. 
339, The Feed Bag, Milwaukee, Wis. 


SALESMAN—Wisconsin and Upper Michigan 
territory preferred. 15 years’ experience in sell- 
ing flour, feed, farm machinery and farm sup- 
plies. Excellent references. Refer to No. 719, 
The Feed Bag, Milwaukee, Wis. 


FLOUR AND FEED SALESMAN — Well ac- 
quainted with dealers in Wisconsin, Minnesota 
and Illinois. Excellent sales record—good ref- 
erences. Refer to No. 791, The Feed Bag, Mil- 
waukee, Wis. 


PLANT EXECUTIVE — Six years’ experience 
with malting plant as manager, also handling 
grain buying, feed sales and traffic. Anxious 
for any work anywhere. Age 30, married. Re- 


HUBBARD’S NEW OFFICIALS 

H. R. Harmer was elected president and 
general sales manager of the Hubbard 
Milling Co., Mankato, Minn., at a reor- 
ganization meeting held following the 
deaths of George M. Palmer, president 
and F. E. Browder, vice president. Mr. 
Harmer served as secretary of the firm 
for many years. 

P. L. Kimble, who was treasurer and 
head of the feed department, is now vice 
president and general manager and H. W. 
Kelly has been chosen secretary and sales 
manager of the commercial feed depart- 
ment. 

No changes in business policies are con- 
templated by the new executives and most 
departments will be in charge of the same 
men as in the past. Mr. Palmer and Mr. 
Browder died last April within a few days’ 
of each other, necessitating the election 
of new officials. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. | 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 


Steam cooked under 
special process makes 
this meal tastier and 
more digestible. It 
will save up to 1% on 
feeding costs. 


a 
x 
x 
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CREAM CALF MEAL RY DE’S CREAM CALF FLAKES 


NUTRITIVE MINERALS 
Contains calcium from cooked and ground egg 
shells plus other essential mineral elements. The Red 
Best for poultry and livestock nutrition Spotted 
The Red Box 


Bag RYDE & COMPANY, 5425 w. Roosevelt Rd., Chicago, Il. 


Unexceelled for dry 
feeding. Is made from 
same quality ingredi- 
ents and under same 
process as the meal. 


FEED ’EM 


RIGHT THROUGH 


You cannot afford to relax 
your feeding efforts. Hogs 
should be full-fed through to 
finish to make the early mar- 


ket and the maximum profit. 

Chicks and all poultry must 
have meat proteins and min- 
erals in the ration. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


The best feeds will always be 
made with the best ingredients. 

Look for the large Red “W” 
on each bag. It is your assur- 
ance of uniform quality. 


WILSON & Co. 


Chicago, Kansas City, Oklahoma City, 
Cedar Rapids, Albert Lea, Omaha, 
Philadelphia, Boston, Los Angeles, 

New York, Columbus, Ga. 


BRAND 
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Elevator 


Equipment 


Lower power cost, reduced re- 
pair bills, elimination of costly 
break-downs and new labor- 
saving features all add up to 
more net profits for you when 
you choose Kelly-Duplex Equip- 
ment for your mill or elevator. 


Write for Details 


i The Duplex Mill & Mfg. Co. 
Dept. B-739 Springfield, Ohio 


Increase Net Profits Mill and 


Mercantile . Trade . Consumer MAILING LISTS 


NATIONAL AND TERRITORIAL...FOR DIRECT 
MAIL AND MAIL ORDER ADVERTISING 


We plan and produce mail selling campaigns — write copy for 
letters, booklets, etc.,— print, address and mail 


Write today .. . tell us your problems 


BUCKLEY, DEMENT & COMPANY 


THE NATION'S DIRECT MAIL HOUSE 
1300 JACKSON BOULEVARD DEPT. FB CHICAGO, ILLINOIS 


Guaranteed to contain 1500 
U.S.P. units of Vitamin A and 
200 A.O.A.C. units of Vitamin 
D per gram. 


severe STANDARDIZED COD LIVER OIL 


Other “NOPCO” Products 


A “double-duty” oil which provides adequate Vitamins 


“NOPCO’’* Cod Liver Oil A & Dfor your feeds in dependable, economical form 

850 U.S.P units Vitamin A, 85 —plus the smell and taste of straight cod liver oil which 
A.O.A.C. units Vitamin D per gram. many feeders desire. 

“NOPCO XX’’* *Trade-marks of 
Fortified Cod Liver Oil 

God NATIONAL OIL PRODUCTS COMPANY 
3000 U.S.P. units Vitamin A, 400 
A.O.A.C. units Vitamin D per gram. ESSEX STREET, HARRISON, NEW JERSEY 


FOR FEED MIXING 
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— feed quality 
(Continued from Page Thirty) 


matter how complete the feed may 
be theoretically. Feeds that are 
palatable or appetizing are made 
from good quality ingredients. Pro- 
ducts like molasses are frequently 
used to increase the palatability of 
a food. There is nothing wrong 
with this procedure providing the 
feed before the molasses was add- 
ed was nutritionally good. The ad- 
dition of molasses does not make 
a good feed out of an inferior one. 
Dressing up the feed, so to speak, 
may temporarily satisfy the scrutin- 
izing eye of the customer and the 
palate of a hungry beast but in the 
final analysis, will it produce meat, 
milk, or eggs economically? Will 
it produce repeat business? 

Progressive feed manufacturers 
give serious consideration to quali- 
ty and purchase their ingredients 
on a quality-price basis. These 
companies or individuals frequent- 
ly set up their own standards and 
specifications which the products 
must comply with before they are 
accepted. What happens to the pro- 
ducts that do not meet these stand- 
ards or specifications? They are 
sold, as a rule, to the individual or 
concern who is “price” but not 
“quality” conscious. 

It requires knowledge and _ in- 
telligence to manufacture a high 
quality feed which will do the job 
for which it is intended. The size 
of the plant or equipment is no cri- 
terion of the quality or complete- 
ness of the feed that comes out of 
it. It is the fundamental knowledge 
of feeds and of livestock and poul- 
try possessed by the manufacturer 
plus his integrity and honesty 
which determine the quality and 


completeness of the feed produced. 
@ ELMER SUTTON, Waterloo, Ia., has 
been named manager of the L. O. Bolson 
Feed Co., Charles City, Ia. 
@ ADE COOPERATIVE FARMERS eleva- 
tors, Ade, Ohio, was destroyed by fire 
June 12. Loss was estimated at $25,000. 
BOOK ON SOYBEANS 
A new book on the origin, manufacture, 
uses and value of soybean oil meal has 
recently been published by Spencer Kel- 
logg & Sons, Inc.. Buffalo, N. Y. This book, 
put“ap in attractive style, is interestingly 
illustrated and contains valuable informa- 
tion. Copies can be obtained free by 
writing to Spencer Kellogg & Sons, Inc., 
Buffalo, N. Y. 
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| 
SUGAR CAME 
PLANTATION 
SHIPMENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD 
NATIONAL MOLASSES CO. 


The Hixon-Gannon Company, Inc. 


Blatchford Calf Meal 
Co., Waukegan, IIl., 
has completed 20 
years of service with 
the firm. J. M. Flinn, 
Blatchford president, 
and J. E. Sams, vice 
president and gen- 
eral sales manager, 
took occasion of the 
annual meeting of 
the American Feed 


C. S. HIXON, Pres. 


Main Office 365 Chamber of Commerce, e Minneapolis, Minn. 


Grain Commission 


Experienced 


MINNEAPOLIS e MILWAUKEE e DULUTH 


L. P. GANNON, Treas. 


Reliable Financially Able 


Manufacturers asso- 
ciation at Saranac 
inn to honor him. He was presented with 


| CORN * OATS FEED BARLEY 


services. Mr. Stewart, who makes his 
home at Kingston, N. Y., joined the Blatch- 
ford company as New York salesman on 
March 10, 1919. He is widely known by 
members of the feed trade in New York 
and New England. 


@ MINERAL RESEARCH, INC., is a new 


stock feeds, fertilizers, dairy products, etc. 
Incorporators are Henry B. Burdick, Sioux 
City, president and M. Young, Sioux City, 
secretary-treasurer. 


Poultry and Milling Wheat 


ANY GRADE... 


Write or Wire for Quotations 
corporation formed at Sioux City, Ia. 
Capitalized at $10,000 the firm will sell 
chemical and mineral mixtures, fruit, live- 
BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS 


ANY QUANTITY... ANY TIME... 


MINNESOTA 


DIAMOND CORN 
CRACKER 
AND 
GRADER 


Knife cutter, strong- 
ly built, ball bearing 
equipped, assures the 
best grades of crack- 
ed corn with mini- 
mum power. 


Grader mounted in steel frame. Grade into coarse, 
medium, fine and meal. Screens easily changed for 
any combination of grades desired. 


1000 Ib. Model handles 15 to 20 bushels per hour. 
2000 1b. Model handles 35 to 40 bushels shelled corn 
per hour. 


Further information without obligation 


# Diamond Huller Company 


WINONA, MINN. 
R. R. HOWELL CO.—Minneapolis, Minn. 


Northwest Distributors 
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MICHIGAN BOULEVARD 


wes 


WHERE | 


@ The pulse of the on igan Boulevard. 
Chicago works and~plays to the tune of its 
thythmic hum In the most convenient location 
£ on this famous thoroughfare, Hotel Auditorium 


“provides spacious pleasant rooms, excellent 
service and superb cuisine, at reasonable rates. 


"GEO. H MINK, Manager 


WITH BATH From $950 
WITHOUT BATH 94% 


MICHIGAN AT CONGRESS 


20 Years’ Serice | 
r 
| 
i 
| 
j 
| 
— 


Don’t forget to say you saw the Ad in THE FEED BAG 


CUSTOM MILLERS SUPPLY CO., Monmouth, Ill. 


“BIG CHIEF” 


HAMMER MILL= 
ORIGINAL —NOT COPIED 
For six years we have 
been making ball-bear- 
ing Crusher Feeder— 
Six seconds for screen 
change — Triple Pro- 
tection Magnetic Sep- 
arator and Two Shear 
Pins. 
Write Us For 
True Facts 


CAPITAL 
FLOUR MILLS, 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 
Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 


Big Chief Meat Scraps 


Grain ¢ Feed ¢ Hay 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMBPARY 


MINNEAPOLIS, MINN. 


= KAFIR..] 


ASK US FOR DELIVERED QUOTATIONS 


O. A. Severance 
President 


VANDERSLICE-LYNDS CO. Kansas City 
BOARD OF TRADE Mo. 


Old Fort Expands 
Soybean Plant 


Seven new storage bins with a capacity 
of half a million bushels of soybeans are 
being constructed by Old Fort Mills, Inc, 
Marion, Ohio, in an expansion project 
which will involve an expenditure of more 
than $75,000. The addition will double the 
present capacity of the plant, bringing the 
total storage available for the fall bean 
crop to one million bushels. 

The new bins are of concrete and steel 
construction, 29 feet in diameter and 140 
feet high. They are being built in two 
rows adjoining the present bins. 

“We have courage and confidence in 
the farmers and dealers in Ohio,” said P. 
Turner, president of the firm in discussing 
the expansion program. “More soybeans 
are being grown this year than ever be- 
fore and we believe the demand for soy- 
bean oil meal and soy oil will justify 
doubling our storage. We anticipate pay- 
ing out approximately $1,200,000 to Ohio 
farmers for bean requirements as com- 
pared with $800,000 last year.” 

Old Fort Mills, Inc., which was organiz- 
ed in 1935, also operates a plant at Har- 
risburg, Pa. 


@ H. L. KRUEGER, Krueger Bros., Forest 
Junction, Wis., was injured about the head 
and legs when his automobile collided 
with another on a highway in Calumet 
county, Wis., June 17. One of the pas- 
sengers in the other car died following the 
accident. 


“‘Where to Stop 
When You Go’’ 
t 


o 
MINNEAPOLIS 


3 Air-Conditioned 
Restaurants 
*Minnesota Terrace 
Nationally Known 
Bands and 
entertainments 
*JOLLY MILLER 


—famous bar and grill. 


*COFFEE SHOP 


—fine foods reasonably 
priced. 


600 rooms from $3.00 
HOTEL 


NICOLLET 


Neil R. Messick, Mgr. 
National Hotel 
(sy Management Co., Inc 


RALPH HITZ, Pres. 


CONNECTING GARAGE 


e42¢e 
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RICHARDSON Scale Co., Clif- 
ton, N. J., recently announced 
a new portable bag closer 
which hand sews all types of 


bags. It is called the Super 
Looper and sews as it is drawn 
across the top of the bag by 
the operator. 


@ GEORGE M. ILLIG, proprietor, Juneau 
Flavo Mill, Juneau, Wis., and the Clyman 
Elevator Co., Clyman, Wis., left recently 
for a two months’ visit in Oregon. He 
will return via Minneapolis. Mr. Illig was 
accompanied by his wife and sister-in- 
law. 


“SUPER - DUO”’ 
41% 


SOYBEAN OIL MEAL 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 
THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


Order a Mixed Car of 
J Golden Loaf Flour 
: (The Flour with the Vim and Pep left in) 


(Higher in Protein) 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pecos Valley Alfalfa Mill 


Hagerman, N.M. 


TRY OUR Pure old 
PECOS SPECIAL 
IT’S BETTER process 417% 
protein 
Your inquiry would be appreciated. 
guaranteed 
Pecos Valley 
Alfalfa Mill Co. ben 
HOME OFFICE For Prices 


HAGERMAN, NEW MEXICO 


e430 


New Bag Sewer 
at & He 
| a 
> 
| |) MEAL | 
PRI 4 
4 
BN | 
Awe ex tre 
\ BAGS 4 
M wt Phoné 
DALY Beas 
\4il4 Of, MER 
BAGS 


department for our 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


FOR SALE 
Fairbanks-Morse 60 H. P., 1200 R. P. M. 60 Cy- 
cles, Type H, 220 Volts, Ball Bearing, 13 Ro 
Allis-Chalmers Drive. Good condition. THE 
WERTZ SEED COMPANY, SIOUX CITY, IA. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—-has motor 
latest style machine--used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—-aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor --used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMAN WANTED 
For West Virginia and possibly Virginia and 
N. Carolina territory, who understands southern 
people. Sell full line of commercial feeds to- 
gether with flour and corn goods. Give expe- 
rience, age, references. Write CMC-719, c/o The 
Feed Bag, Milwaukee, Wis. 


e@ A. B. R. GRAIN CO., Slinger, Wis., is 
constructing a new warehouse. 

@ L. H. RASMUSSEN, owner of the Harlan 
City Roller Mills, Harlan, Ia., and vice 
president of the Nebraska Millers asso- 
ciation, died recently. He was 66 years 
old and had been engaged in the busi- 
ness for 40 years. 


@ PAUL GEBERT, JR., Lincoln Mill, Mer- 
rill, Wis., and newly elected vice presi- 
dent of the Central Retail Feed associa- 
tion, returned July 1, after giving the once 
over to all of the attractions at the New 
York World's Fair. 

@ ALFRED HELD, feed dealer at Jackson, 
Wis., returned recently from a trip to the 
World's Fair at New York and a tour 
through the East. 

BUY SURPLUS BUTTER 
The Federal Surplus Commodities Corp., 

has been authorized to buy 25,000,000 
pounds of surplus butter. Purchases are 
to be made through the Dairy Products 
Marketing association on the open market. 
The butter will be distributed to state wel- 
fare agencies to families on relief. Ap- 
proximately 90,000,000 pounds have been 
similarly purchased since last July 1. 


FINANCE 4-H TRIPS 

Three Nebraska boys have been award- 
ed prize trips to the Boys and Girls Club 
Week at the University of Nebraska, ac- 
cording to an announcement by the Na- 
tional committee of the 4-H club. The 
three boys will have all their expenses 
paid by the Cudahy Packing Co. This 
firm also offers numerous other prizes for 
4-H achievement including trips to the 
national 4-H club congress held each fall 
in Chicago. 


@ PAUL SATHER, King Midas Flour Mills, 
Minneapolis, is giving the golf courses and 
fishing waters at Nevis, Minn., a good 
workout while he is enjoying his vacation. 
He is keeping his friends informed of the 
results with busy man’s postal cards which 
require only check marks and no writing. 


FEED MIXERS SUPPLIES 


Iron-Oxide, Manganese, Sulphur, To- 
bacco Dust, Cod Liver Oil, Yeast, Live- 
stock and Poultry Remedies, Poultry 
Equipment and Tehr-Greeze (Fabric 
Cement). 


VAL-A COMPANY ©@ Chicago, Ill. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 


Minneapolis, Minnesota 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 

North East Feed Mill Com 


MINNEAPOLIS MINN SOTA 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linesed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 


(At it since be 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Vitamin A deficient feeds cause large losses 
from poor fertility, small weak litters, 
stunted growth, low milk and egg produc- 
tion, infections, etc. 


GENUINE CARROT OIL 
will work wonders in all vitamin A de- 
ficient feeds. Why take a chance? 

Nutritional Research Associates, Inc. 
Department 10, South Whitley, Indiana. 


Chemical 
Vitamin- Assays 


A.B, C.E.G. 


RELIABLE RESULTS 
REASONABLE PRICES 


OTTO F. UNGNADE 
Consulting Chemist 
2212 Gay Street, Fort Wayne, Ind. 


FOR 


SOYBEAN MEAL 


LINSE E D MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


roadway ( (_)re 
435 


SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 
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American Dry Milk Inst....... jan 


Arcedy Farms Milling Co. ...... 39 
Co. .... 
37 


Blatchford Calf Meal Co.... 
Borden Co. 
Broudway Press 


NO-MILK Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


unze Elevator Corp 
42 D. R. MIHILLS, Prop. 
Cargill, Inc. ........ 46 FOND DU LAC WISCONSIN 
Classified Adverti 44 
Corn Products Sales Co 36 
Custom Millers Supply Co 42 
Denver Alfalfa Milling & Products Co . 21 ‘ 
Des Moines Oat Products Co.............. . 44 ‘ALL YOUR NEEDS IN GRAIN OR FEEDS” 
Diamond Huller Co. 41 
Dreyer Commission Co. ...........:cccecseees 44 
| Sunset Fe rain Inc. 
Excelsior Milling Co 5 
Feed Supplies, Inc, 42 FEED JOBBERS e 
Franke Grain Co ‘ CHAMBER OF COMMERCE BRANCH OFFICE 
Froedtert Grain & Malting Co........ccccccseseee BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Fruen Milling Co 39 Di 2 
Hiawatha Grain Co... se 42 istributors of : 
CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
R. R. Howell Co s a Cod Liver Oil fortified in. (Carbolineum America) (an exclusively milk product) 
vitamins A and D. oil. High in flavin, milk albumen, 
T. E. Ibberson Co most permanent poultry 
fowa Food Corp. 44 preventative and milk minerals. 
King Midas Flour Mills 48 te 
La Budde Feed & Grain Co 38 
Limestone Products Corp. of America........... . 46 WRITE US FOR FURTHER INFORMATION 
Mallinckrodt Chemical Works 35 
Maney Bros. Mill & Elevator Co... 44 
idland Hay ‘eed Co 
Morton Salt Co 46 OUR | & ’ 
Mutual Fire Prevention Bureau..................:.c000 34 
Myles Salt Co ae 
Napthole, Inc. 10 
National Food Co. 45 
National Molasses Co. 40 
National Oil Products Co 40 


Northeast Feed Mill 
Northern Milling Co 


Northrup, King & Co. i8 
Nutritional Research Associates 44 
Oyster Shell Products Corp........cccccscescseseseee 37 
Phillip R. Park, Inc 30 
Pecos Valley Alfalfa Mill Co... 43 
Chas. Pfizer & Co 36 
Premier Peat “Moss Corp 43 
Purina Mills, Inc 18 
Quaker Oats Co 26 
The Riebs Co. 46 
Ryde & Co 39 
Dr. Salsbury’s 28 
Sargent & Co. 13 
E. R. Squibb & Sons. 15 
A. L. Stanchfield & Co 44 
Strong-Scott Mfg. Co. 3 
Sunset Feed & Grain Co 45 
Swift & Co 43 
Tennant & Hoyt Co. 43 
Tobacco By-Products & Chemical Corp......... 22 
Toledo Soybean Products Co. 43 
Otto F. Ungnade 44 
Val-A Co. 44 
Vanderslice-Lynds Co. 42 
Wabasha Roller Mills Co 2 
Waterloo Mills Co 44 
Werthan Bag Corp 38 
White Laboratories, Inc. 47 
Wilson & Co. 39 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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CALF MEAL & 
PELLETS 


Sure-selling items that 
bring satisfaction to 
farmers—and profits to 
you right at this season 
of the year. Ask your 
distributor, or write us 
direct. 


and don’t forget 
itadine 


FOR QUALITY MIXING 


Blatchford Calf Meal Co. 
Waukegan, Illinois 


Double Dividends for Dealers 
through our ns Premium 
an. 


Is Good and Very Penetrating 
Free from sediment, tar or pitch. 


PERFECTO-SOTE 


IS BETTER — 


Also free from sediment, tar or pitch. 


e.. woopD 
PRESERVER 
(CARBOLINEUM AMERICA) 
IS BEST By All Government and 
Practical Tests 


Guaranteed by sworn quality statement 
(affidavit) to be like that carbolineum 
recommended in Government Bulletins, 
and meets all specifications. 


All of the above products kill chicken 
mites, blue , termites, preserve 
woods and are attractive outside stains. 


Write for sample and delivered prices. 


C-A Wood Preserver Company 


6624 Delmar Blvd. St. Louis, Mo. 


Pioneers and 53rd Year in The 
Carbolineum Business in the U.S.A. 
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RIEBS VIEW 


Vol. 7. No. 7 July, 1939 Milwaukee, Wis. 


Me mo: 


For Prompt Serwice and 
Top Market prices ship that 
New Crop batley, oats, nye 
and wheat to the . . . 


Riebs Milwaukee. 


Pp. 
Csk for to arrive bids for 
all New Crop Grain. 


COAST TO COAST 
GRAIN SERVICE 


INCORPORATED 


MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Country Offices 


Fairmont, Minn. Sioux Falls, S. Dak. 
Marshall, Minn. Lincoln, Neb. 
Sac City, Iowa 


Terminal! Offices 


Duluth Toledo Omaha 
Milwaukee Buffalo Memphis 
Chicago Albany Kansas City 
Green Bay New York St. Louis 
Cedar Rapids Seattle Portland, Ore. 
Winnipeg, Man. Montreal, Que. 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis 


MORTON’S SALT 


Highest Quality 


Prompt Service 


{ui 


MORTON SALT COMPANY 


MILWAUKEE WISCONSIN 


Take a Load off Your Mind 


NEW Free 


BOOKLET 


TELLS HOW 
TO MIX SMALL 
QUANTITIES OF 


IODINE AND 
MANGANESE 
In Your Feeds Safely at Low Cost 


OR profitable production, poultry and farm animals need 
small amounts of manganese and iodine in their feeds. 
Now you can mix these two minerals in feeds as easily 
as you mix ground limestone. New booklet gives you 
complete information. Write for your free copy today. 


IODIZED CALCITE— potassium iodide of the finest quality 
combined with calcite flour. Mixed fresh to your order— 
no loss of iodine due to storage. 


MANGANESED CALCITE— manganese combined with calcite 
flour in the exact ratio you desire. 


MANIODIZED CALCITE— manganese, iodine, and calcite flour 
accurately combined by a process which eliminates loss 
by volatilization. Write Dept. 759 


PRODUCTS CORPORATION OF AMERICA 
Newton, N. J. 
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How Plot Is 4 Vitamin 

Adequate fortification of feeds would be much simpler if : = 
vitamins could be checked as quickly and accurately qs tem | Be 
| peratures can be taken. 
The amount of vitamins A and D in an oil supplement can- | -« 
not be jerermined sO easily: Elaborate piological rests, 
quiring proper facilities trained technicians and suitable 
test-animals are necessary: Such assays take time and are 
expensive: The feed manufacturer cannot afford these PI 
cautions OF every patch of oil he uses. 
He must rely, therefore upon is source of supPly the 
integrity of the producct of the oil supplement _,. ms care 
and ghoroughnes the completeness of his equipment and 
his of the subject: TE 
You can use cLO-TRATE with rhe utmost confidenc&s 
certain that every batch measure® up 1 all respects its U 
guaranter For O-TRATE is nufactured ynder then and af 
acting standards and 18 rigidly rested 19 gram ‘And every 
our own carefully supervised jaboratories: batch is tested poth chicks 

and rats pefore chipment- 
cLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. - 

WHITE ABORATORIES INC ‘ 
Manufacture” of Vitam products = FORTIFIED 
NEWARK NEW JERSEY a 


>, 


FEEDS 


KING MIDAS 


Made in a Modern 
Feed Mill that is Backed by 
the Will to Produce the Best 


King Midas Feeds and Concentrates, 
with King Midas Flour and Millfeeds, 
combine to offer Dealers the many ad- 
vantages of complete mixed-car service. 


KING MIDAS FLOUR MILLS MINNEAPOLIS, MINN. 
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